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WELCOMEWELCOME
Welcome to this year’s 
exhibition, which is the place 
to hear about the latest ideas, 
innovations and thinking in 
museum practice. 
Our 28 MP Workshops o�er 
practical content based on 
case studies from recent 
projects. This comprehensive 
programme is divided into four 
distinct areas: technology and 
digital; audiences, learning 
and engagement; commercial 
activities; and collections, 
interpretation and  
exhibition design.
Alongside this, we are excited 
to introduce the Careers Hub  
– a series of sessions that will 
help you get to grips with all 
sorts of workforce issues – 
from essential advice on your 
career development to new 
ways of working.

None of this would be possible 
without our fantastic 
exhibitors, who are at the core 
of the event. Meeting suppliers 
face to face is the perfect way 
to hear how their products and 
services can support the work 
you do. You can also get a real 
feel for what our exhibitors 
o�er by going to some of the 
on-stand demonstrations  
they are running.
See the full programme in this 
guide or on the app for details 
of all sessions, exhibitors  
and demos.

SIMON STEPHENS
Head of Publications  
and Events, Museums 
Association

 #museums2016

The Museums 
Association 
Conference & 
Exhibition is kindly 
supported by: 



MONDAY 7 NOV
1000-1030
ROOM 1: CREATING  
WEB CONTENT FOR  
DISABLED VISITORS
This workshop discusses  
the importance of accessible 
web content and visitor 
information and how it  
can ensure that disabled 
audiences feel welcomed 
and supported before they 
even set foot in the museum.
Speakers: 
Matthew Cock 
Chief Executive, VocalEyes 
Jane Samuels  
Access and Equality 
Manager, Natural History 
Museum

ROOM 2: USING  
BRAND TO ATTRACT 
NEW AUDIENCES
A museum’s brand plays an 
important role in raising its 
pro�le, attracting new 
audiences and supporting 
income generation. This is 
illustrated in a discussion of 
the National Galleries of 
Scotland’s new brand strategy. 
Speakers: 
Patricia Convery 
Acting Director of Audience 
Engagement, National 
Galleries of Scotland
Jo Marsh 
Director, Jane Wentworth 
Associates

ROOM 3:  
NETWORKING FOR  
THE FUTURE: TOP TEN 
TIPS FOR NETWORKING 
SUCCESS 
Conference provides multiple 
opportunities for meeting and 
connecting. This quick �re 
session outlines the top ten 
tips for networking success. 
Session leader: 
Tamsin Russell 
Professional Development 
O�cer, Museums Association

1000-1100
MA STAND: FUTURE 
TRANSFORMERS
Come to the MA stand to �nd 
out about the Transformers 
mid-career programme 
o�ered by the Museums 
Association. Jess Turtle, the 
MA’s project manager for 
Transformers will be available 
to explain more about the 
programme, to o�er advice 
on applications and discuss 
your change making ideas for 
yourself and your museum. 

1045
ON-STAND DEMOS
ArtRatio 
Stand 49 
DX-2 Art Conservation 
Table uses electro-optic 
glass and data analytics 
portal to reduce damage  
on sensitive art.
Llama Digital 
Stand 4 
See a demonstration of 
Situate – a platform for 
creating visitor guide apps 
and walking trail apps  
that incorporate location 
triggering using iBeacons 
and GPS.
Page/Park Architects 
Stand 102 
Join Page\Park Architects 
as they share their 
experience of making 
museums from the 
perspective of curator, 
collection, community  
and collaboration.

1100-1130
ROOM 1: USING  
A STORY-FIRST 
APPROACH  
TO APPS
Mobile apps are most 
e�ective if the heritage site 
and its stories take precedent 
over �ashy technology, as 
London’s Tower Bridge 
reveals in this workshop.
Speakers: 
Dirk Bennett 
Exhibition Manager, Tower 
Bridge and Monument 
Jo Reid 
Managing Director, Calvium

ROOM 2: WHAT DO  
FUNDERS WANT?
This sessions aims to put 
delegates in the shoes of a 
major funder. It highlights 
what makes a successful 
funding application and 
shares top tips on applying  
to the Esmée Fairbairn 
Collections Fund (EFCF), which 
is delivered by the Museums 
Association. EFCF will give  
out a record £3.5m in grants 
from 2017-19 for collections 
projects with a social impact.
Speaker: 
Jonathan Catherall 
Programmes Manager,  
Museums Association

1100-1145
ROOM 3: GETTING 
YOUR FOOT IN THE 
DOOR: CV DOS AND 
DON’TS THAT WILL 
GET YOU OVER THE 
THRESHOLD
If you are not short-listed you 
can’t showcase your skills and 
experience. This session looks 
at CV dos and don’ts that will 
get you over the threshold!
Session leader: 
Tamsin Russell 
Professional Development 
O�cer, Museums Association

1145
ON-STAND DEMOS
Citynomadi 
Stand 72 
We’ve build the Glasgow 
Museum without Walls Top 
5 route to demonstrate the 
idea of MuseumNomadi. 
Download the free Nomadi 
on app.citynomadi.com 
and �nd ‘Here and Now’.
DigiArt – Liverpool John 
Moores University 
Stand 32 
A web editor for 3D games 
with archaeology content, 
enabling drag-n-drop 
editing of Virtual Reality 
games. Also a prototype 
small artefact 3D scanner 
from the DigiArt 
Horizon2020 Project 
enabling fast digitisation.
Surface Impression Ltd 
Stand 97 
Find out how to integrate 
your Modes collections 
records with a beautiful 
and highly usable 
Wordpress website.

1200-1230
ROOM 1: WHAT  
TECHNOLOGY IS  
RIGHT FOR YOUR 
AUDIENCE?
English Heritage’s Eltham 
Palace in Greenwich, London, 
has used a mixture of high-
tech and low-tech to create 
a magical and engaging 
experience for its visitors.
Speakers: 
Spencer Clark 
Sales Director, ATS Heritage
James Simpson 
Senior 3D Designer, Bright

MP WORKSHOPS
Over the two days of  
the exhibition there is a 
programme of 28 Museum 
Practice Workshops. These 
half-hour sessions are split 
into four themes – see the 
key for details.

MP Workshop  
programme supported  
by ClickNether�eld  
Stand 35

CAREERS HUB 
SESSIONS
New: Careers Hub  
sessions of practical 
insights to a variety  
of workforce issues.

ON-STAND 
DEMONSTRATIONS
Shorter on-stand 
demonstrations, repeated 
over the two days.

KEY: 
TD

 Technology and digital 

CA
 Commercial activities 

IE
  Collections, 

interpretation and 
exhibition design

AL
   Audiences, learning  

and engagement
CH

  Careers Hub



MONDAY

ROOM 2: FOOD  
FOR FOOTFALL
This workshop examines 
food and drink trends in the 
museum and heritage sector, 
highlighting how catering 
facilities can increase 
footfall and revenue. 
Speakers: 
Anna Fenten 
Head of Marketing, Levy 
Restaurants UK
Roy Westwood 
Creative and Innovations 
Director, Levy Restaurants UK

1200-1245
ROOM 3: TOTAL  
WORKFORCE 
APPROACH: FEEDBACK 
TO INFORM THE MA’S 
NEW WORKFORCE 
STRATEGY
The MA wants to hear your 
views on what works for 
you or could work for you 
in terms of professional 
development. This session 
will inform the content of 
our new workforce strategy 
and delivery plan, which 
will be launched in 2017. 
Session leader: 
Tamsin Russell 
Professional Development 
O�cer, Museums Association

1245
ON-STAND DEMOS
Electric Bench 
Stand 61 
Magnus Mundi brings 
informatics and 
technology together 
in a brilliantly simple, 
high-value open platform.  
Come and see the 
revolutionary Magnus 
Mundi platform in action 
with a live iBeacons demo.
Testo Limited 
Stand 53 
See how Testo Saveris  
2 Wi-Fi Dataloggers 
continuously measure 
temperature and humidity 
and wirelessly transmit 
the measurement data  
to the cloud.
Volunteer Makers 
Stand 5 
An overview of this new 
model of volunteer 
engagement and 
technology – which is 
currently an ACE-supported 
national programme.

1345
ON-STAND DEMOS
HES Collections 
Stand 51 
Scran in a Box: The content 
and web solution for 
sharing your own 
resources online with 
your own look and feel.
ICOM – Museum 
International 
Stand 24 
Meet the managing editor 
for information on 
upcoming themes, 
contributing, editorial 
process, peer reviewing 
opportunities and how 
to get involved generally.
Interspectral
Stand 31
We will demonstrate the 
intuitive Inside Explorer 
touch-table, taking you on 
a spectacular tour, guiding 
you through the inside of 
the human body, exotic 
animals, fossils, meteorites 
and mummies. You can 
then try the table for 
yourself.
Toptix UK Ltd 
Stand 62 
This demonstration  
shows how SRO4: CRM, 
memberships, subscriptions, 
ticketing and fundraising 
system gives you a true 
360 degree view of your 
customers.

1400-1430
ROOM 1: BUILDING  
A NEW REALITY
This workshop reports on the 
work of the pan-European 
DigiArt Project, set up to 
provide cost-e�cient ways 
to digitally capture and 
display cultural artefacts.  
It features a low-cost laser 
scanner, drone-based 
digitisation of archaeological 
sites and software to create 
interactive digital museums.
Speakers: 
Professor David Burton 
Project Director, Liverpool 
John Moores University 
Kevin di Modica 
Archaeologist, Scladina Cave 
and Archaeological Centre 
and Museum

ROOM 2: ACHIEVING 
SUSTAINABILITY
Heritage Learning, based 
in Hull, has successfully 
operated a self-funded 
business model for six years. 
This workshop highlights 
how it supports other 
organisations to adopt 
similar models and explores 
new customer-centred 
approaches to sustainability. 
Speakers: 
Jane Avison 
Business Manager, 
Heritage Learning 
David Alcock 
Senior Project Manager, 
Heritage Learning

1445
ON-STAND DEMOS
AlfaVision Creative 
Technology
Stand 59
In this demonstration  
you will experience our 
high-end, a�ordable 
virtual reality.
iMuseum Guides 
Stand 73 
Interactive ‘hard copy’ 
mini guides: Individually 
con�gured interactive 
visitor solutions for 
museums to enhance 
visitor experiences – all  
for less than the price  
of a First class stamp!
Mike Stoane Lighting 
Stand 50 
BLE lighting control for art 
and energy conservation. 
As lighting controls 
become wireless and 
digital capabilities for 
associated products  
take o�, signi�cant 
opportunities are opened 
up in lighting that can 
bene�t the Museums and 
gallery environments.
Purcell 
Stand 68 
Unlocking museum 
funding: Find out how our 
heritage consultancy and 
help you secure funding 
for your museum project.

1300-1330
ROOM 1: USING  
TECHNOLOGY TO 
REVEAL HIDDEN 
COLLECTIONS
Sedgwick Museum of Earth 
Sciences in Cambridge 
reveals how it used 3D  
scans and specialist web 
technology to allow visitors 
to explore a collection  
of fossils discovered by 
Agostino Scilla in the  
17th century. 
Speakers: 
Dan Pemberton 
Collections Manager, 
Sedgwick Museums  
of Earth Sciences
Peter Pavement 
Director, Surface Impression

ROOM 2: GETTING 
COSTS RIGHT ON 
CAPITAL PROJECTS
This workshop explores  
how to reduce �nancial risk  
on capital projects of all sizes, 
highlighting that the devil  
is often in the detail. 
Speakers: 
Jamie Coath 
Partner, Purcell
Scott Lindsay 
Senior Architect, Purcell



1600-1630
ROOM 1: PUTTING  
REGIONAL HERITAGE  
ON THE MAP
A case study of Know Your 
Place West of England – an 
ambitious Heritage Lottery 
Fund-project (involving more 
than 20 organisations and 
100 volunteers) to digitally 
map the heritage of historic 
counties of Gloucestershire, 
Somerset, Wiltshire and the 
former Avon area. 
Speakers: 
Felicia Davies 
Project O�cer, Know Your 
Place West of England 
Lori Streich 
Director, Rowan Associates 
South West

1500-1530
ROOM 1: REACHING  
GLOBAL AUDIENCES  
FROM REMOTE 
LOCATIONS
This workshop discusses 
the development of a fully 
immersive 3D virtual 
landscape, where it is possible 
to explore more than 400,000 
hectares of the Flow Country 
– a large expanse of peat bog 
in north east Scotland. 
Speakers: 
Andrew Coupar 
Policy and Advice Manager, 
Scottish Natural Heritage 
Paul Forster 
Account Executive, Peel 
Interactive

ROOM 2:  
INFLUENCING AND 
ADVOCACY SKILLS
Museums that can show  
why they matter are more 
likely to secure political 
support and public and 
private investment, as 
demonstrated by Cornwall 
Museums Partnership. 
Speakers: 
Katie Childs 
Policy and Projects Manager, 
National Museum Directors’ 
Council 
Emmie Kell 
Chief Executive, Cornwall 
Museums Partnership

1500-1545
ROOM 3:  
EXPERTISE FOR  
HIRE: SUCCESSFUL 
WORKING WITH 
FREELANCERS 
Our workforce model is 
changing to include more 
freelance workers than  
ever before. With the aim  
of enabling e�ective  
working relationships and 
successful delivery, this 
session explores the 
practicalities of freelance 
work from both sides  
of the table.
Session leader: 
Lyndsey Clark 
Museum Consultant

1545
ON-STAND DEMOS
Joe Cool (UK) Ltd
Stand 43
Dancing about jewellery: 
Choose your item, see the 
dance. Contribute your own 
moves, dance the day away!
OnCell 
Stand 22 
OnCell mobile app builder 
and location-aware 
beacons. Learn how to 
launch mobile tour apps and 
pair them with location-
aware beacons to engage 
and connect with visitors.
Xponia 
Stand 80 
Discover Xponia’s mobile 
solution to engage visitors 
and create a memorable 
and unique museum 
experience using iBeacon 
technology.

ROOM 2: 
ENTERPRISING 
MUSEUMS: BOOST  
INCOME AND ENGAGE 
COMMUNITIES 
The Scottish Maritime Museum 
set up the Scottish Boat 
Building School in 2014 to o�er 
young apprentices the chance 
to gain skills and quali�cations 
in both traditional and modern 
boat building. This workshop 
reveals how such enterprising 
projects not only boost a 
museum’s commercial income 
but also increase its pro�le  
and positively a�ect the  
wider community. 
Speakers: 
Martin Hughes 
Manager of the Boat  
Building School 
David Mann 
Director, Scottish  
Maritime Museum

1600-1645
ROOM 3:  
CHARACTER 
MATTERS: ATTITUDES, 
BEHAVIOURS AND 
SKILLS IN THE UK 
MUSEUM WORKFORCE
This comprehensive report, 
published this year, looks 10 
years into the future. This 
session looks at the results 
and provides opportunities 
for re�ection and action. 
Session leaders: 
Isabel Churcher 
Senior Manager, Museums, 
Arts Council England 
Catherine Cartmell 
Skills Development Manager, 
Museums Galleries ScotlandMONDAY

1600-1650
INTERNATIONAL 
NETWORKING 
RECEPTION 
Hosted by Department  
for International Trade 
Dochart 2 
DIT’s traditional international 
event this year takes the form 
of afternoon tea, hosted by 
Richard Parry, head of the 
Experience Economy team  
at the Department for 
International Trade. This  
is an informal networking 
reception, but features two 
distinguished speakers – 
Americo Castilla, secretary  
of cultural heritage at the 
ministry of culture, 
Argentina and Dean Phelus, 
senior director of leadership 
programs and special events 
at the American Alliance  
of Museums. The session 
provides an opportunity  
to meet a large number of 
international delegates and 
to gain insights in to museum 
developments around the 
world. The MA’s president and 
director are in attendance.



TUES 8 NOV
1000-1030 
ROOM 1: INVOLVING 
VOLUNTEERS IN 
CONSERVATION WORK
This workshop reveals why 
bringing volunteers and 
conservators together to 
care for collections is both 
challenging and rewarding.
Speaker: 
Pamela McIntyre 
Project Development O�cer, 
South Ayrshire Council

ROOM 2:  
ENGAGING LGBTQIA 
AUDIENCES 
Proud City – an exhibition 
exploring the lives of 
LGBTQIA people in Edinburgh 
– was developed by curators 
and outreach teams. This 
workshop explains how the 
project experimented with 
new ways of working to 
bring about radical change.
Speakers: 
Diana Morton 
Outreach and Access 
Manager, Edinburgh 
Museums and Galleries
Victoria Garrington 
Curator, Edinburgh Museums 
and Galleries
Hazel Marzetti 
Project Volunteer

1000-1045 
ROOM 3:  
SUCCEEDING  
AT INTERVIEWS: HINTS  
AND TIPS TO HELP  
YOU SUCCEED
This session looks at how you 
can ace interviews and excel 
at other types of selection 
exercises we increasingly 
see in the sector.
Session leader: 
Tamsin Russell 
Professional Development 
O�cer, Museums Association

1000-1100
MA STAND: FUTURE 
TRANSFORMERS
Come to the MA stand to �nd 
out about the Transformers 
mid-career programme 
o�ered by the Museums 
Association. Jess Turtle, the 
MA’s project manager for 
Transformers will be available 
to explain more about the 
programme, to o�er advice on 
applications and discuss your 
change making ideas for 
yourself and your museum. 

1045
ON-STAND DEMOS
HES Collections 
Stand 51 
Scran in a Box: The content 
and web solution for 
sharing your own 
resources online with  
your own look and feel.
Interspectral
Stand 31
We will demonstrate the 
intuitive Inside Explorer 
touch-table, taking you on 
a spectacular tour, guiding 
you through the inside of 
the human body, exotic 
animals, fossils, 
meteorites and mummies. 
You can then try the table 
for yourself.
Purcell 
Stand 68 
Unlocking museum 
funding: Find out how our 
heritage consultancy and 
help you secure funding for 
your museum project.
Xponia 
Stand 80 
Discover Xponia’s mobile 
solution to engage visitors 
and create a memorable 
and unique museum 
experience using iBeacon 
technology.

1100-1130 
ROOM 1: HOW  
SMALLER MUSEUMS 
CAN WORK 
INTERNATIONALLY
This workshop highlights  
the support available for  
non-national museums to 
develop the knowledge and 
con�dence required to forge 
international relationships. 
Speakers: 
Dana Andrew 
Project Coordinator, Working 
Internationally Regional 
Project
Lindsay Moreton 
Collections Manager, 
Haslemere Educational 
Museum 

ROOM 2: CAN  
MUSEUMS HAVE AN 
IMPACT ON CHILDREN’S 
WELLBEING?
This session investigates the 
potential for journal writing 
within museums to have a 
positive impact on children’s 
wellbeing, con�dence and 
re�ective thinking. It uses 
case studies from a variety 
of organisations and explores 
a project currently under 
development. 
Speakers: 
Tim Slack 
Director, Appreciating People
Helen Evans 
Education Coordinator, Canal 
and River Trust Museums 

1100-1145 
ROOM 3:  
STRATEGIES  
FOR COURAGE:  
HARNESSING YOUR  
FEARLESS SKILLS
Being fearless is a skill; it 
supports innovation and 
excellence. We hear from 
Transformers delegates how to 
harness this for public bene�t. 
Session leader: 
Jess Turtle 
Project Coordinator, 
Transformers, Museums 
Association

1145
ON-STAND DEMOS
ICOM – Museum 
International 
Stand 24 
Meet the managing editor 
for information on 
upcoming themes, 
contributing, editorial 
process, peer reviewing 
opportunities and how to 
get involved generally.
iMuseum Guides 
Stand 73 
Interactive ‘hard copy’ 
mini guides: Individually 
con�gured interactive 
visitor solutions for 
museums to enhance 
visitor experiences – all  
for less than the price  
of a First class stamp!
OnCell 
Stand 22 
OnCell mobile app builder 
and location-aware 
beacons. Learn how to 
launch mobile tour apps and 
pair them with location-
aware beacons to engage 
and connect with visitors.
Toptix UK Ltd 
Stand 62 
This demonstration 
shows how SRO4: 
CRM, memberships, 
subscriptions, ticketing 
and fundraising system 
gives you a true 360 degree 
view of your customers.

KEY: 
TD
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TUESDAY

1200-1230 
ROOM 1: POWER 
OF PARTNERSHIP: 
TOURING EXHIBITIONS
Revealing new narratives, 
shared resources and the 
exchange of skills and 
knowledge are just some of 
the bene�ts of partnership 
working, as shown by Next  
of Kin – an exhibition sharing 
mementos and memories  
of the �rst world war – in 
museums across Scotland. 
Speakers: 
Jo Sohn-Rethel 
Project Coordinator,  
Next of Kin
Shona Sinclair 
Curator, Live Borders 

ROOM 2: EFFECTIVE 
STORYTELLING  
FOR TOURS 
Bletchley Park reveals how  
it worked with The Whole 
Story to improve its tour  
with new storytelling 
techniques and kept its 
voluntary guides onside. 
Speakers: 
Lily Pender 
Partner, The Whole Story
Rebecca McAllan 
Director of Public 
Engagement, Bletchley Park 

1200-1245 
ROOM 3: THE  
TRUTH ABOUT 
VOLUNTEERING: 
REVIEW AND 
REFLECTION ON THIS 
VOLUNTEER AND 
HERITAGE REPORT 
This session pulls together  
the research we have on 
volunteering in the heritage 
sector and asks what that 
means for the future. 
Session leader: 
Matthew Linning 
Strategic Performance 
Manager, Volunteer Scotland

1300-1330
ROOM 1: USING 
LIGHTING  
TO ENHANCE THE  
VISITOR EXPERIENCE
This workshop explains how 
simple lighting techniques 
and new technologies 
reinvigorated the displays  
at Mount Stuart on the Isle  
of Bute. 
Speakers: 
Nich Smith 
Design Director, Nich Smith 
Lighting Design
Adam Ellis-Jones 
Operations Director, 
Mount Stuart Trust 

ROOM 2: IT’S IN  
THE WAY THAT  
YOU MOVE
New approaches to capturing 
and analysing visitors’ 
movement are helping to 
inform museum design and 
operations. This session will 
look at examples in a number 
of museums, including the 
Swiss Transport Museum. 
Speakers: 
Sam Moutet 
Associate Director, 
Movement Strategies
Panna Kemeys 
Account Manager, Xponia 

1300-1345
ROOM 3: TOTAL  
WORKFORCE 
APPROACH:  
FEEDBACK TO  
INFORM THE MA’S  
NEW WORKFORCE 
STRATEGY
The MA wants to hear your 
views on what works for 
you or could work for your 
professional development. 
This session will inform the 
content of our new workforce 
strategy and delivery plan, 
which will be launched in 2017. 
Session leader: 
Tamsin Russell 
Professional Development 
O�cer, Museums Association

1345
ON-STAND DEMOS
AlfaVision Creative 
Technology
Stand 59
In this demonstration  
you will experience our 
high-end, a�ordable 
virtual reality.
ArtRatio 
Stand 49 
DX-2 Art Conservation  
Table uses electro-optic  
glass and data analytics 
portal to reduce damage 
on sensitive art.
Citynomadi 
Stand 72 
We’ve build the Glasgow 
Museum without Walls Top 
5 route to demonstrate the 
idea of MuseumNomadi. 
Download the free Nomadi 
on app.citynomadi.com 
and �nd ‘Here and Now’.
Llama Digital 
Stand 4 
See a demonstration of 
Situate – a platform for 
creating visitor guide apps 
and walking trail apps that 
incorporate location 
triggering using iBeacons 
and GPS.

1245
ON-STAND DEMOS
Joe Cool (UK) Ltd
Stand 43
Dancing about jewellery: 
Choose your item, see the 
dance. Contribute your own 
moves, dance the day away!
Mike Stoane Lighting 
Stand 50 
BLE lighting control for art  
and energy conservation.  
As lighting controls become 
wireless and digital 
capabilities for associated 
products take o�, signi�cant 
opportunities are opened up 
in lighting that can bene�t 
the Museums and gallery 
environments.
Surface Impression Ltd 
Stand 97 
Find out how to integrate 
your Modes collections 
records with a beautiful  
and highly usable 
Wordpress website.
Volunteer Makers 
Stand 5 
An overview of this  
new model of volunteer 
engagement and 
technology – which is 
currently an ACE-supported 
national programme.



1330-1430
TOURING EXHIBITIONS 
GROUP (TEG) 
RECEPTION:
New research, resources 
and working models 
Dochart 1 
Join TEG for a research and 
professional development 
programme update, and to 
preview our new website. 
Learn more about our 
database of exhibitions,  
case study bank, touring 
exhibition manual and 
interactive ‘Economics of 
Touring Exhibitions’ decision-
tree. Come and see how we 
can help you to tour and 
receive exhibitions. TEG is 
a non-pro�t organisation 
dedicated to supporting the 
sector. Lunch will be served, 
everyone welcome.
Speakers: 
John Orna-Ornstein 
Director of Museums, 
Arts Council England
Charlotte Dew 
Researcher, Touring 
Exhibitions Group
Louise Hesketh 
Chair, Touring Exhibitions 
Group

1400-1430 
ROOM 1:  
CONNECTING  
WITH NON-MUSEUM 
VISITORS 
The Ge�rye Museum of the 
Home has been running 
creative projects to encourage 
non-visiting communities to 
contribute to its collections.  
It consults with communities 
through a number of forums, 
including an interfaith and 
intergenerational steering 
group it established. 
Speakers: 
Laura Bedford 
Access and Public 
Programmes Manager, 
Ge�rye Museum
Kelly Robinson 
Young Persons and Secondary 
Schools Manager, Ge�rye 
Museum 

ROOM 2:  
IMPROVING  
YOUR FAMILY OFFER  
WITH ARTS AWARD
Museums are increasingly 
using Arts Award to guide 
families around their 
collections and sites. This 
session explains how Arts 
Award encourages families to 
explore in more depth, taking 
part in creative activities, 
discovering new art forms 
and learning about artists 
and collections. 
Speakers: 
Caroline Bray 
Arts Award Development 
Associate, Museums, 
Heritage and Libraries
Miranda Stearn 
Head of Learning, University 
of Cambridge Museums

1400-1445
ROOM 3: THE NEW  
GLASS CEILING:  
FLEXIBLE WORKING  
AT SENIOR LEVELS
In an age when we talk about 
an agile workforce, �exible 
working should be in its 
ascendancy, but are all 
organisations on the same 
page? This conversation looks 
at individuals’ experience of 
�exible working and asks the 
question – is this the new glass 
ceiling for career progress?
Session leaders: 
Tamsin Russell 
Professional Development 
O�cer, Museums Association
Helen Rawson 
Co-Director, Museums 
Collections Unit, University 
of St Andrews
Jilly Burns 
Head of National and 
International Partnerships, 
National Museums Scotland
Jacky MacBeath 
Head of Museums and 
Deputy Head of Centre for 
Research Collections, 
University of Edinburgh

1445
ON-STAND DEMOS
DigiArt – Liverpool John 
Moores University 
Stand 32 
A web editor for 3D games 
with archaeology content, 
enabling drag-n-drop 
editing of Virtual Reality 
games. Also a prototype 
small artefact 3D scanner 
from the DigiArt 
Horizon2020 Project 
enabling fast digitisation.
Electric Bench 
Stand 61 
Magnus Mundi brings 
informatics and 
technology together in a 
brilliantly simple, high-
value open platform. Come 
and see the revolutionary 
Magnus Mundi platform  
in action with a live 
iBeacons demo.
Page/Park Architects 
Stand 102 
Join Page\Park Architects 
as they share their 
experience of making 
museums from the 
perspective of curator, 
collection, community  
and collaboration.
Testo Limited 
Stand 53 
See how Testo Saveris 2 
Wi-Fi Dataloggers 
continuously measure 
temperature and humidity 
and wirelessly transmit 
the measurement data to 
the cloud.

1500-1530
ROOM 1:  
INCREASING  
ACCESS TO 
COLLECTIONS 
Moving 1.3 million objects 
from The Hunterian Museum 
to Glasgow’s Kelvin Hall has 
been challenging but new 
approaches to storage have 
opened up more of the 
collection to the public, 
students and researchers. 
Speakers: 
Malcolm Chapman 
Head of Collections 
Management, The Hunterian
Andy Duck 
Head of Marketing and 
Communications, Bruynzeel 
Storage Systems

ROOM 2: CREATIVE  
USE OF VISITOR-
FACING STAFF 
The National Museum of 
Scotland in Edinburgh explains 
how it involved frontline sta� 
in its storytelling sessions  
for children. 
Speakers: 
Fiona Johnston 
Learning Enabler, National 
Museums Scotland
Fiona Whyte 
Learning Enabler, National 
Museum of Scotland

TUESDAY



1500-1545
ROOM 3: THE  
TRUTH ABOUT 
FREELANCING: 
SUCCESSFUL 
FREELANCING  
IN THE CULTURAL 
SECTOR
In this interactive session 
Rebecca shares her wealth of 
experience and research into 
the nature of freelancing 
within the cultural sector.
Session leader: 
Rebecca Mileham 
Freelance Writer

1545-1630
EXHIBITOR AWARDS
Join us for a glass of wine or 
co�ee in the �nal break and 
see the Exhibitor Awards 
presented to the winners, as 
voted for by delegates and 
exhibition visitors.

1600-1630
ROOM 1:  
MEASURING 
THE SUCCESS 
OF TRAVELLING 
EXHIBITIONS 
This session explores the 
possibility of creating key 
performance indicators and 
measurable analytics for 
temporary exhibitions. Athens’s 
Herakleidon Museum will 
feedback on its experience of 
working with Vastari – an online 
network that helps museums to 
tour exhibitions globally, share 
information and communicate 
with the private sector. 
Speakers: 
Nicholas T. Kondoprias 
Director, Herakleidon 
Museum, Athens, Greece 
Jenny Judova 
Travelling Exhibition 
Manager, Vastari Group 

ROOM 2: HEALTH  
AND WELLBEING: 
WORKING WITH  
OLDER AUDIENCES  
Older people are by far the 
largest audience for museums’ 
health and wellbeing activities. 
How can your museum become 
age friendly? This workshop 
shares new thinking on the 
importance of active ageing; 
cognitive and physical 
stimulation; and prevention 
and resilience to enhance 
age-related wellbeing. 
Speakers: 
Laura Phillips 
Head of Community 
Partnerships, British Museum 
and member of the Age 
Friendly Museums Network
Crawford McGugan 
Policy & Research O�cer, 
Glasgow Life

ArtRatio 
Stand 49 
We are o�ering a 10% 
discount on any new orders 
received during the MA 
Conference & Exhibition 2016.
Boydell & Brewer 
Stand 45 
40% discount on the 
Heritage Matters series 
available at the exhibition.
Citynomadi Ltd 
Stand 72 
First Museum without Walls 
Top 5 for free with the ability 
to update it yourself. Come 
and see us to �nd out more.
Electric Bench 
Stand 61 
Any organisation committing 
to the free 1 month trial at the 
event will get an additional 
1 month with 5 beacons 
subscription free once they 
subscribe (worth £290).

ICOM- Museum 
International 
Stand 24 
The �rst 20 visitors to our 
stand will receive the 4  
latest issues of Museum 
International, ICOM’s 70th 
anniversary publication, 
Museums, Ethics and Cultural 
Heritage, and goodies 
featuring our new logo.
iMuseum Guides 
Stand 73 
A free copy of IMG’s latest RMS 
Titanic interactive mini-guide 
available on our stand.
Joe Cool (UK) Ltd 
Stand 43 
For customers at the 
exhibition we will provide 
a free point-of-sale display 
from our range to the value 
of 10% of your order.
Llama Digital 
Stand 4 
We are o�ering a 20% 
discount o� the Situate 
subscription for one year.  
This will be valid for 3 months.

Made by Talented  
Stand 78 
Place an order for any of our 
Cityscape products during 
the show, and you will 
receive a 10% discount.
OnCell  
Stand 22 
50% o� mobile apps! Sign up 
to begin building your app 
with OnCell by 16 November 
2016 and receive a 50% 
discount on your mobile  
app subscription.
Purcell  
Stand 68 
Leave your business card or 
contact details at stand 68 
for a chance to win a free 
architectural / heritage 
consultation in a regional 
studio near you. Six names 
will be selected at random.
R C Brady (UK) Ltd 
Stand 93 
Free origination and 
bookmark display stand 
(value £100) with all orders. 
Volunteer Makers 
Stand 5 
We are looking for pioneer 
partners to take part in our 
Arts Council supported 
national volunteer 
engagement training 
programme. See us at our 
stand for more information.

TUESDAY





SCOTTISH MUSEUMS  
FEDERATION
The Scottish Museums 
Federation serves the 
interests of people who  
work, study or volunteer in 
museums and galleries in 
Scotland. Celebrating our 
80th birthday next year,  
we run an exciting annual 
programme across Scotland, 
with a mix of events – 
conferences, Pop-Up 
workshops and Behind  
the Scenes Tours. 

TOURING EXHIBITIONS 
GROUP (TEG)
The Touring Exhibitions 
Group (TEG) is the national 
network for touring 
exhibitions in the UK; a  
non-pro�t membership 
organisation, committed to 
exchanging exhibitions as 
a means of sharing ideas, 
materials and resources. 
Through our research, 
exhibitions database, 
professional development 
programme and annual 
marketplace we support 
organisations to tour  
objects and exhibitions  
as widely as possible.

UK SUBJECT 
SPECIALIST  
NETWORKS (SSNS)
SSNs exist to support 
collections and museum 
workers across the UK, and 
act as democratic forums 
for the sharing of expertise, 
research, mentoring and 
best practice. There are over 
40 in the UK, covering a 
wide variety of subjects. 
Come and meet existing 
members and discover 
how to get involved.

WORKING 
INTERNATIONALLY 
REGIONAL PROJECT
The Working 
Internationally Regional 
Project (WIRP) is funded  
by Arts Council England  
and led by ICOM UK in 
partnership with the 
National Museum Directors’ 
Council, the British Council, 
and Heritage Without 
Borders. The WIRP supports 
regional and local museums 
to develop the necessary 
knowledge and con�dence 
to work internationally 
through a programme of 
workshops, international 
travel grants, and online 
resources.

MONDAY  
& TUESDAY

A chance for delegates 
and visitors to meet 
some of the specialist 
museum organisations  
that support the sector.

ENGAGE
engage, the National 
Association for Gallery 
Education, works through 
its members to promote 
access to, understanding 
and enjoyment of the visual 
arts. We are the UK’s most 
e�ective advocacy and 
support organisation for 
gallery education. Visit our 
stall for resources, toolkits 
and more about our events, 
research and membership.

NATIONAL ALLIANCE 
FOR MUSEUMS, 
HEALTH & WELLBEING
Visit the National Alliance  
for Museums, Health  
& Wellbeing pop-up 
information stand in the 
Networks Hub to �nd out 
about the UK museum 
sector’s work around health 
and wellbeing, how you can 
get involved and where to 
�nd out more information 
about training opportunities 
and resources. 

COLLECTIONS 
FUND 
SHOWCASE

Exhibition Hall 
Tabletops showcasing 
organisations that have 
developed projects with 
support from the Esmée 
Fairbairn Collections Fund. 
National Museums 
Liverpool showcase their 
‘Pride & Prejudice’ project 
which is researching and 
reinterpreting collections 
from lesbian, gay, bisexual 
and transgender 
perspectives.

EXHIBITOR 
AWARDS 
2016

Cast your vote on our 
Glasgow 2016 app for a 
chance to win one of the 
great prizes in our draw. 
Winners can choose from 
individual membership, a 
place at Conference 2017 
in Manchester, or a place at 
an MP Seminar. Votes can 
be cast in two categories.
The Best Product Award 
will go to the product at 
the exhibition that best 
combines innovation, 
value for money and  
ease of use.
The Best Looking Stand 
Award will go to the stand 
that communicates the 
organisation well, has a 
strong, identi�able brand, 
and a clearly identi�able 
purpose.
To download the 
Conference & Exhibition 
app, go to  
www.museums 
association.org/
app2016
Voting closes at  
1500 on Tuesday

MUSEUMS 
CHANGE 
LIVES 
POP-UPS

Exhibition Hall 
The Museums Change Lives 
pop-ups feature work from 
two of the most innovative 
recent museum projects. 
Come and meet students 
from the Boatmaking School 
at the Scottish Maritime 
Museum, who will be 
showing o� their craft on 
the conference �oor. And 
come and �nd out about the 
King’s College London 
project My Primary School is 
at the Museum, which saw 
hundreds of children being 
taught full-time in museums 
earlier this year.

OTHER FEATURES

Is there something you’d 
love to change or create in 
your organisation? Talk to 
us about experimenting 
with new ideas, drawing 
your audiences into rich and 
stimulating encounters. 
Engage with our artist to 
explore the creativity 
behind “Scratching.” We’re 
museum leaders and 
producers in Creative 
Museums, hosted by BAC.

BATTERSEA 
ARTS CENTRE 
AND CREATIVE 
MUSEUMS

PLAYFUL INTERVENTIONS
Monday 0930-1730 
Pop up museum area
Take a break from sessions and stretch your creative, 
imaginative and playful muscles. Join Hilary Jennings from 
the Happy Museum, and Charlotte Derry from More Playful 
Playtimes, who are setting up stall for some creative 
re�ection on the power of museums and people.

NETWORKS HUB





COMPANY  STAND

AlfaVision Creative 
Technology 59
American Alliance of 
Museums (AAM) 63
Art & Culture  
Translated 44
Art Pewter  
Silver Ltd 79
ArtRatio 49
Arts Award 51A
Association for  
Cultural Enterprises 65
Association of 
Independent  
Museums (AIM) 19
Axiell ALM Ltd 37
Bloomsbury  
Bespoke 88
Boydell & Brewer 45
Bruynzeel Storage 
Systems Ltd 25
Buttress  
Architects 1
Citynomadi 72
ClickNether�eld Ltd 35
Conservation  
by Design Limited 26
DigiArt 32
Electric Bench 61
Elmwood  
Projects Ltd 69
Esmée Fairbairn 
Collections Fund 107
Foley China Ltd 39
Gallery Systems 21
Glasgow Museums 103

COMPANY  STAND

Guide ID 27
HES Collections 51
ICOM – Museum 
International 24
iMuseum  
Guides – IMG 73
Interspectral 31
J H Designpoint 90
Jarrold Publishing 94
Jigsaw Design & 
Publishing 66
Joe Cool (UK) Ltd 43
Leach Studio 54
Lendlease  
Consulting 95
Levy  
Restaurants UK 28
Llama Digital 4
Made by Talented 78
Mike Stoane  
Lighting Ltd 50
Ming  
Productions S.L. 71
MODES 92
Munters Ltd 74
MuseumNext 48
Museums  
Association 106
OnCell 22
One Agency Ltd 76
Page \ Park  
Architects 102
PLB Projects Ltd 41
Plinthos.  
Museum & Exhibition 
Branding 40

COMPANY  STAND

Preservation  
Equipment Ltd 30
Purcell 68
R C Brady (UK) Ltd 93
Rackline Systems  
Storage Ltd 84
Restore Document 
Management 64
RNIB Business 2
SaveMoney 
CutCarbon 81
Scala Arts & Heritage 
Publishers 77
Stagetext 18
Studio MB Ltd 52A
Surface  
Impression Ltd 97
System Simulation 52
Syx Automations 16
Tessitura Network 101
Testo Limited 53
Tetragon Ltd 33
The Real Pearl Co. 104
Third Millennium 
Publishing 3
Toptix UK Ltd 62
University  
of Leicester 46
Vennersys Ltd 70
Vernon Systems Ltd 67
Volunteer Makers 5
Workhaus  
Projects Ltd 23
Xponia AG 80
Zeutschel UK Ltd 86



AMERICAN ALLIANCE  
OF MUSEUMS (AAM)
Stand 63
2451 Crystal Drive 
Suite 1005 
Arlington 
Virginia 22202 
USA
Dean Phelus 
Senior Director, Leadership 
Programs 
T: 00 1 202 289 1818 
dphelus@aam-us.org 
www.aam-us.org 

@AAMers
The American Alliance of 
Museums (AAM) is the largest 
professional organisation of its 
kind representing nearly 35,000 
museums of every type and 
museum professionals in every 
functional area. Its activities 
include: information exchange, 
professional development, 
standards and best practices  
and advocacy to champion a 
shared understanding on the 
valuable contribution museums 
make to society.

ART & CULTURE 
TRANSLATED
Stand 44
21 Love Lane 
Woodford Green 
IG8 8BH
Luna Venturi-Wellington 
Director 
T: 020 3503 0608 
info@artculturetranslated.com 
www.artculturetranslated.com 

@artculturetra
Our language services 
(translation, editing, interpreting, 
language consultancy and 
training) help museums reach 
and communicate with their 
multilingual audience – both local 
and foreign – in all main European, 
Middle Eastern and Asian 
languages. We translate exhibition 
materials, catalogues, websites, 
conditions reports, marketing 
materials, apps, audio guides, 
visitors’ information and other 
types of content. All our 
professional translators have a 
speci�c expertise and knowledge 
of the art and cultural sectors  
and a strong sensitivity to  
cultural nuances.

ART PEWTER  
SILVER LTD
Stand 79
3 Colvilles Road 
East Kilbride 
G75 0RS
Stephen Dawson-Bowman 
Managing Director 
T: 01355 229446 
stephen@artpewter.co.uk 
www.artpewter.co.uk
As well as their standard product 
range, Art Pewter have for almost 
50 years’ specialised in the design 
and UK manufacture of bespoke 
jewellery and giftware for leading 
tourist, historical and visitor 
attractions. From initial design 
concepts through product 
development and in-house 
manufacture to customised 
packaging, their bespoke service 
gives an important additional 
revenue stream. Please enquire  
for details.

ARTRATIO
SPONSOR

 
Stand 49

 Ronda Vall Uxo 125 
03206 Elche, Spain
Manoj Phatak 
Founder & CEO 
T: 020 3824 2386 
info@artratio.co.uk 
www.artratio.co.uk 

@ArtRatioUK
ArtRatio conservation vitrines 
reduce light damage to museum 
art by becoming transparent  
only when someone is nearby.  
Our secure web portal shows 
conservation parameters in 
real-time to reduce the risk of 
damage to sensitive items.  
Our products allow private 
collectors to increase the market 
value of investments in art 
through exhibition in museums 
without compromising the  
objects on display.

ARTS AWARD
Stand 51A
Trinity College London 
AMP House, 10th Floor 
Dingwall Road 
Croydon 
CR0 2LX
Caroline Bray 
Arts Award Associate, Museums, 
Heritage and Libraries 
T: 020 7820 6178 
artsawardenquiries@
trinitycollege.co.uk 
www.artsaward.org.uk 

@ArtsAward
Arts Award is a range of unique 
quali�cations that support anyone 
aged up to 25 to grow as artists 
and arts leaders, inspiring them  
to connect with and take part in 
the wider arts world through 
taking challenges in an art form  
– from fashion to digital art, 
pottery to poetry.

ARTS COUNCIL 
ENGLAND
SPONSOR
The Hive 
49 Lever Street 
Manchester 
M1 1FN
T: 0845 300 6200 
enquiries@artscouncil.org.uk 
www.artscouncil.org.uk
We support a range of activities 
across the arts, museums and 
libraries – from theatre to digital 
art, reading to dance, music to 
literature, and crafts to collections. 
Great art and culture inspires us, 
brings us together and teaches us 
about ourselves and the world 
around us. In short, it makes life 
better. Between 2015 and 2018, 
we will invest £1.1 billion of public 
money from government and an 
estimated £700 million from the 
National Lottery to help create 
these experiences for as many 
people as possible across  
the country.

ASSOCIATION 
FOR CULTURAL 
ENTERPRISES
Stand 65 
26 Ratcli�e Road 
Haydon Bridge 
NE47 6ET
Jill Fenwick 
Managing Director 
T: 01434 684074 
info@acenterprises.org.uk 
www.acenterprises.org.uk 

@ACEnterprises
ACE helps museums, galleries  
and cultural heritage 
organisations across the UK  
to maximise their commercial 
potential, by sharing peer to  
peer best practice and fostering 
links with other bodies in the 
sector. This is achieved through  
a programme of training and 
networking opportunities  
and an intensive 2-day  
annual Convention & Trade  
Show. CT awards. ACE is a 
membership organisation  
and a registered charity.

ALFAVISION CREATIVE 
TECHNOLOGY
Stand 59
Houtkaai 23 
Bus 0202 
8000 Bruges 
Belgium
Hans Vandamme, MEng 
Founder & CEO 
T: 00 32 475 26 88 88 
info@alfavision.be 
www.alfavision.be
AlfaVision provides innovative 
technology for museums, heritage 
sites and visitor centres. We use 
this technology to develop 
impressive and engaging visitor 
experiences. AlfaVision is a 
European market leader in virtual 
reality solutions for museums 
and heritage sites. We are involved 
in some of the most innovative 
projects including some world 
�rsts. Innovation, a�ordability 
and low-maintenance are key  
for us. AlfaVison also provides 
virtual assistants and Big Data 
analytics solutions.

EXHIBITORS



AXIELL ALM LTD
 
Stand 37

 Nottingham One 
120 Canal Street 
Nottingham NG1 7HG
Martin Helliwell 
Sales Consultant 
T: 0115 900 8000 
alm.uk.sales@axiell.com 
alm.axiell.com 

@axiellalm
Axiell is the world’s number one 
supplier of collections 
management systems to the 
museums, archives and special 
libraries sector, providing 
technically advanced and 
innovative solutions and services. 
In the UK, over 800 customers use 
our market leading SPECTRUM 
compliant Adlib, EMu, Calm and 
Mimsy XG products, including 
some of the largest museums, 
archives, academic institutions, 
local authorities and businesses.

BLOOMSBURY 
BESPOKE
Stand 88
Kemp House 
Chawley Park 
Cumnor Hill 
Oxford 
OX2 9PH
Sarah Broadway 
T: 01865 811312 
sarah.broadway@bloomsbury.
com 
www.bloomsbury.com 

@OspreyCustomPub
Bloomsbury Publishing is a leading 
independent publisher in adult 
trade �ction, trade and specialist 
non-�ction, children’s, academic 
and professional with o�ces in 
London, Oxford, New York, Sydney 
and Delhi. Our bespoke publishing 
arm creates high-quality 
guidebooks, catalogues and 
histories for museums and 
heritage organisations, publishing 
under our well-respected history 
and heritage imprint, Shire. We 
also produce apps, databases and 
websites for clients and cater to 
budgets of all sizes.

BOYDELL & BREWER
Stand 45
Bridge Farm Business Park 
Top Street 
Martlesham 
Su�olk 
IP12 4RB
Michael Richards 
Sales and Marketing Director 
T: 01394 610600 
marketing@boydell.co.uk 
www.boydellandbrewer.com 

@boydellbrewer
Boydell & Brewer is a leading 
independent publisher in the 
humanities. At this year’s 
conference we’ll be exhibiting 
books from the acclaimed Heritage 
Matters series, which addresses 
the whole range of issues 
confronting the cultural heritage 
sector. Professionals and students 
in museums, galleries, heritage 
sites and those who work with 
them will welcome the broad-
ranging approach of this 
innovative series. We will be 
o�ering a 40% discount on the 
series to delegates at the Museum 
Association Conference.

BRITISH COUNCIL
SPONSOR
10 Spring Gardens 
London 
SW1A 2BN
T: 020 7389 3050 
visual.arts@britishcouncil.org
Responsible for the overseas 
promotion of Britain’s 
achievements in the visual arts 
with particular emphasis on 
contemporary developments. 
Principal activities include 
overseas museum/institution 
partnership exhibitions, library 
and research, publications and 
management of the British Council 
Collection which focuses on 20th 
and 21st Century British painting, 
sculpture, and printmaking. Visual 
Arts have also commissioned 
the British Pavilion at the Venice 
Biennale since 1938.

BRUYNZEEL STORAGE 
SYSTEMS LTD

  
Stand 25

 Sheddingdean Business 
Park, Marchants Way 
Burgess Hill, West Sussex 
RH15 8QY
Elaine Witchell 
T: 0800 220989 
enquiries@bruynzeel.co.uk 
www.bruynzeel-storage.com 

@Bruynzeel_UK
Bruynzeel is Europe’s leading 
manufacturer of specialist  
storage systems, with extensive 
experience in furnishing museum 
and archive repositories. We will 
help optimise a solution to meet 
the speci�c requirements of your 
collection, its users, and the 
dynamics of the environment.  
Our systems include mobile and 
static shelving, double decker 
systems, longspan and heavy  
duty racking, picture racking, 
cabinets and drawer systems.

BUTTRESS  
ARCHITECTS
 

  
Stand 1

 41 Bengal Street 
Manchester, M4 6AF
Neal Charlton 
Associate Director 
T: 0161 236 3303 
contact@buttress.net 
www.buttress.net 

@buttressarch
Buttress has worked on a large, 
diverse range of inspiring 
museums. We o�er expertise in 
conservation, new design, visitor 
experience and have a thorough 
understanding of museums. Our 
approach includes consideration 
of  collections care, presentation 
and access, strategic planning for 
visitor experience, building 
function, spatial design and 
presentation of stories and 
experience.

CITYNOMADI
Stand 72
Aleksis Kiven katu 20 A 
33210 Tampere 
Finland
Merja Taipaleenmaki 
CEO 
T: 00 358 40 484 0178 
nomadi@citynomadi.com 
www.citynomadi.com 

@citynomadi
Citynomadi is about stories, 
anecdotes, history, �ction,  
fact, maps and interaction.  
Make your MuseumNomadi map 
around the area and inside your 
premises. Encourages people to 
interact and gives them a digital 
souvenir. Customize the map, 
modify the content, add audio  
and video and make a treasure 
hunt of the museum collection.  
It is possible to update the content 
when necessary. Download the 
free Nomadi app on app.
citynomadi.com.

CLICKNETHERFIELD LTD
SPONSOR
 

  
Stand 35

 6B Grange Road 
Houstoun Industrial Estate 
Livingston, West Lothian 
EH54 5DE
Jim Stewart 
Managing Director 
T: 01506 835200 
showcases@clicknether�eld.com 
www.clicknether�eld.com 

@cnl_showcases
Based in Scotland, ClickNether�eld 
are among the top museum 
showcase manufacturers in the 
world, with technical capabilities 
and project management skills 
unparalleled elsewhere in the 
industry. They only make museum 
showcases, and with more than 
60 years’ experience they do it 
well. Their showcases not only 
represent the highest standards 
of security, conservation  
and environmental control;  
but they present priceless  
exhibits perfectly.

ASSOCIATION OF 
INDEPENDENT 
MUSEUMS (AIM)
Stand 19
3 Chestnut Grove 
Ludlow 
Shropshire 
SY8 1TJ
Justeen Stone 
Grants and Finance O�cer 
T: 01584 878151 
aimadmin@aim-museums.co.uk 
www.aim-museums.co.uk 

@Aimuseums
AIM is a national charitable 
organisation which connects, 
supports and represents 
independent museums, galleries 
and other organisations. We 
provide a thriving network for  
the independent sector, based  
on mutuality and sharing of 
expertise. Our membership ranges 
from voluntarily run community 
organisations to some of the 
largest museums in the country 
and includes historic houses, 
heritage organisations, including 
ships, historic railways, etc, as  
well as museum consultants  
and commercial suppliers.

A-C



DEPARTMENT FOR 
INTERNATIONAL TRADE
SPONSOR
King Charles Street 
Whitehall 
London 
SW1A 2AH
Richard Parry 
Head, Experience  
and Attractions team 
T: 020 7215 5000 
richard.parry@ukti.gsi.gov.uk 
www.ukti.gov.uk
DIT is the government 
organisation which works with UK 
based businesses to ensure their 
success in international markets 
and to encourage the best 
overseas companies to look to 
the UK as their business partner 
of choice. UKTI has a team 
responsible for the experience 
and attractions industry which 
works closely with the Museums 
Association to help its members 
access export opportunities.

DIGIART
Stand 32
Dr Isabelle De Groote 
T: 0151 231 2812 
info@digiart-project.eu 
www.digiart-project.eu 

@digiartEU
Our ambition in DigiArt is to build on 
the pillars of mass 3D digitisation, 
3D scene reconstruction using 
compliant robots (i.e. unmanned 
aerial vehicles/drones) and a 
story telling concept and o�er 
novel means for accessing and 
understanding European cultural 
assets through the development 
of 3D cultural worlds empowered 
by the “internet of interconnected 
historical things”.

ELECTRIC BENCH
Stand 61
Britannia House 
Caerphilly Business Park 
Van Road 
Caerphilly 
CF83 3GG
Hugh Sullivan 
Founder 
T: 07427 064538 
hugh@electricbench.co.uk 
www.electricbench.co.uk 

@electricbench
Electric Bench, founded in 2011  
by a small team of innovative 
partners, blends leading edge 
developments in apps, beacon and 
web design into revolutionary 
open platform solutions available 
at high value pricing. We don’t 
waste time. We don’t create layers 
of process that slow you down. The 
internet of things is for everyone.

ELMWOOD  
PROJECTS LTD
 

  
Stand 69

 25 Eagle Street 
Craighall Business Park 
G4 9XA
Alan Strachan 
Managing Director 
T: 0141 332 3086 
alan@elmwoodprojects.com 
www.elmwoodprojects.com
Specialists in project management 
of museum exhibitions, visitor 
centres, galleries etc, including 
in-house expertise in set work 
fabrication. We o�er the complete 
museum �t-out, turnkey package.

ESMÉE FAIRBURN 
COLLECTIONS FUND
Stand 107
Museums Association,  
42 Clerkenwell Close,  
London, EC1R 0AZ
Jonathan Catherall
Programmes Manager
T: 020 7566 7800
jonathan 
@museumsassociation.org
www.museumsassociation.org
The Esmée Fairbairn Collections 
Fund has so far supported 71 
projects with grants totalling 
nearly £5m. Come and hear about 
the impact of the fund and �nd out 
what makes a good application.  
On Monday Inverness Museum  
and Art Gallery showcase their 
Highland Decorative Arts 
Collection and talk about the  
social engagement work they  
are planning. On Tuesday you can 
hear about the ‘Pride & Prejudice’ 
project at National Museums 
Liverpool, which is researching 
and reinterpreting collections 
from an LGBT perspective. Sign up 
in advance at the stand for a 15 
minute individual surgery session 
to discuss your ideas for an 
application to the Collections Fund, 
and get advice on developing or 
improving your application.

EVENT
SPONSOR
 

  
India House 

 45 Curlew Street 
London, SE1 2ND
Celestine Phelan 
Chairman 
T: 020 7378 9900 
info@eventcomm.com 
www.eventcomm.com
Event is the leading experience 
design agency in Europe, 
recognised internationally for 
its consistent ingenuity, design 
and storytelling excellence and 
exemplary project management. 
We produce masterplans for 
museums, heritage attractions, 
cultural quarters as well as brand 
and corporate experiences. We 
create interpretive and interactive 
design concepts, along with 
full technical speci�cation and 
creative direction of permanent 
and temporary exhibitions. We 
provide integrated programme and 
cost management for many of the 
world’s largest experience projects.

FOLEY CHINA LTD
Stand 39
The Foley Pottery 
359 King Street 
Fenton, Stoke-on-Trent 
Sta�ordshire 
ST4 3EQ
Keith Martin 
Managing Director 
T: 01782 596606 
keith@foleychina.co.uk 
www.foleypottery.com 

@foleypottery
Foley Pottery was created in  
2007 following the purchase by 
Keith Martin of a long established, 
decorating pottery. It has gained  
a reputation for well designed, 
good quality, English �ne bone 
china because of the excellent 
decorating skills of the 
experienced sta�, the 
knowledgeable kiln men,  
the embrace of new technology 
and the exacting standards  
of the owner.

GALLERY SYSTEMS
Stand 21
5 Hanover Square 
Suite 1900 
New York 
NY 10004 
USA
Jonathan Thristan 
Project Consultant 
T: 020 8123 7477 
info@gallerysystems.com 
www.gallerysystems.com 

@Gallery_Systems
Gallery Systems helps museum 
collection professionals work more 
e�ciently and streamline their 
collection management activities 
with tools designed by and for 
museum professionals. Our suite 
of products o�ers well-rounded 
solutions for collections 
management, conservation, 
digital asset management, web 
publishing and more. For over 30 
years, Gallery Systems products 
have merged leading technologies 
with modern interface design to 
create a powerful, yet intuitive 
user experience.

CONSERVATION BY 
DESIGN LIMITED
 

  
Stand 26

 2 Wolseley Road 
Kempston, Bedford 
MK42 7AD
Andrew Gascoigne  
and Yvette Crowley
T: 01234 846300 
www.cxdltd.com
CXD manufacture Armour 
Systems museum showcases,  
this leading brand of high quality 
display furniture is supplied to 
museums, galleries and libraries 
worldwide. CXD also manufacture 
the world’s largest range of 
acid-free archival boxes, a growing 
range of conservation-grade 
polyester pockets and a wide 
choice of specialist boards and 
papers, answering the needs of 
all areas of cultural preservation.
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GLASGOW MUSEUMS
SPONSOR
Stand 103
Part of Glasgow Life 
Glasgow Museums  
Resource Centre 
200 Woodhead Road 
Glasgow 
G53 7NN
Susan Pacitti 
Publishing and Licensing Manager 
T: 0141 276 9300 
museums@glasgowlife.org.uk 
www.glasgowmuseums.com 

@GlasgowMuseums
The largest civic museums service 
in the UK, we care for the 1.2 
million objects in Glasgow’s 
collection on behalf of Glasgow 
City Council. The collection has 
Recognised Collections of National 
Signi�cance status. We operate 10 
venues across the city, and the 
Open Museum, have just opened 
Kelvin Hall, and are about to 
embark on the Burrell Collection’s 
refurbishment.

GUIDE ID
Stand 27
Maagdenburgstraat 22 
7521ZC Deventer 
Netherlands
Joshua Stevenson 
Business Manager 
T: 020 3384 6838 
joshuastevenson@guideid.com 
www.guideid.com
Guide ID increases visitor  
numbers and revenue for 
museums through audio guides 
and mobile apps. Guide ID’s 
‘Podcatcher platform‘ includes 
audio players, an online tour 
editor, visitor research and an after 
visit sales module to generate 
extra revenues for museums. The 
Platform is based on a pay per tour 
model, which requires no upfront 
investment. Since 2009 over 100 
museums including Royal Palace 
Amsterdam, Kelvingrove Art 
Gallery and National Museums 
Liverpool chose to work  
with Guide ID.

HES COLLECTIONS
Stand 51
16 Bernard Terrace 
Edinburgh, EH8 9NX
Neil Fraser 
Marketing O�cer 
T: 0131 651 6872 
info@rcahms.gov.uk 
www.historicenvironment.scot 

@Scranlife
HES shares millions of online 
records through various services. 
You can use this content and web 
expertise to share your resources. 
Our tried and tested robust Open 
Source Solution delivers full 
functionality to your users but 
holds only your content and has 
your look and feel. Choose from a 
range of options to meet your 
needs. Existing customers include 
heritage organisations, archives 
and academic institutions.

ICOM – MUSEUM 
INTERNATIONAL
SPONSOR
Stand 24
Maison de l’UNESCO 
1 Rue Miollis 
75732 Paris Cedex 15
France
Aedín Mac Devitt
T: 00 33 1 45 68 48 36 
aedin.macdevitt@icom.museum 
www.icom.museum 

@ICOMo�ciel
ICOM is the only international 
organisation representing 
museums and museum 
professionals. ICOM assists 
members of the museum 
community in their mission to 
preserve, conserve and share 
cultural heritage, and today 
counts around 35,000 members 
worldwide. Museum International 
is ICOM’s scholarly journal, 
which promotes the exchange 
of information about museums 
and cultural heritage. The journal 
aims to foster knowledge-sharing 
through interdisciplinary  
research and best practices.

IMUSEUM GUIDES  
– IMG
Stand 73
Suite 301, Rosden House 
372 Old Street 
London, EC1V 9AU
Alex Müellen/Jean Wilson
T: 07799 210473 
apm@imuseumguides.com 
www.imuseumguides.com
IMG designs, creates and publishes 
individual interactive visitor 
solutions. Our expertise is in 
producing content, projected in a 
style so as to promote an individual 
location’s speci�c o�ering. 
Providing a�ordable published 
and audio visitor experiences to a 
wide client spectrum, including 
international, regional and 
specialised museums. 
Commencing 2011, IMG today 
comprises a diverse team of 
contributors with o�ces in 
London, Berlin & Dublin.

INTERSPECTRAL
  
Stand 31

 Hospitalsgatan 8 
Norrköping, 60227, Sweden
Thomas Rydell, CEO 
T: 00 46 11 4739530 
info@interspectral.com 
www.interspectral.com 

@interspectral
Interspectral creates interactive 
visualisation experiences using  
3D imaging, making the invisible 
visible. Inside Explorer enables 
users to explore human anatomy, 
natural history or cultural history, 
with subjects ranging from the 
brain to ancient mummies. Using 
touch, visitors can intuitively 
discover science subjects for 
themselves. Used worldwide  
for science communication at 
museums, science centres and 
research institutions, experiences 
can be o�-the-shelf or created 
from items in museum collections.

J H DESIGNPOINT
Stand 90
55 Cecil Street 
Glasgow, G12 8RW
Jean Hutton, Director 
T: 0141 339 4927 
enquiries@jhdesignpoint.net 
www.jhdesignpoint.com
Shop merchandise. Mugs, etc. 
Award-winning company.  
Want something really special? 
Exclusive designs just for you, 
short runs for exhibitions. 
Extensive range of stock  
designs. Suppliers to national  
and international museums, 
botanic gardens and heritage 
organisations. Tea towels and 
other items also designed and 
supplied on request. We exhibit  
at the Museums and Heritage 
Show and ACE.

JARROLD PUBLISHING
  
Stand 94

 35 Thorpe Road 
Peterborough, PE3 6AG
Daniel French,  
Publishing Manager 
T: 01733 296910 
publications 
@jarrold-publishing.co.uk 
www.jarrold-publishing.co.uk
We work with 100s of historic 
houses, gardens, museums, 
galleries, and cathedrals to 
develop initial ideas and turn  
them into bold and beautiful 
publications that visitors want  
to buy. Clients include: Hat�eld 
House, Beamish, The Bowes 
Museum, Colchester Castle and 
Portsmouth Historic Dockyard.

GATEWAY TICKETING 
SYSTEMS, INC.
SPONSOR

  
2 Berghem Mews 

 London, W14 0HN
Andy Povey 
Business Development Director 
T: 020 7912 2022 
info@gatewayticketing.com 
www.gatewayticketing.com 

@GatewayTicket
Gateway is the world leader in 
ticketing for venues and events. 
Our software is tried and tested 
solution used by some of the 
world’s most iconic museums,  
zoos, gardens, historic and  
themed attractions. We are  
an industry resource for our 
customers providing networking 
opportunities and over 25 years’ 
experience in improving revenue, 
volume and cost management  
for our customers.
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JOE COOL (UK) LTD
  
Stand 43

 Unit 25, Cupar Trading 
Estate, Cupar, Fife 
KY15 4SX
William Pinfold 
Manager Special Customers 
T: 01334 652111 
william@joe-cool.co.uk 
www.joe-cool.uk 

@Joecoolukltd
Joe Cool is an independent  
brand which has been designing, 
manufacturing and selling fashion 
jewellery for over thirty years.  
We are based in Scotland, UK but 
our quality goods and innovative 
design have found favour 
worldwide with High Street 
fashion retailers, unique 
boutiques, galleries, museums  
and everything in between.  
Cool isn’t just part of our name;  
it’s what we do.

LEACH STUDIO
  
Stand 54

 Bradley Business Park 
Dyson Wood Way 
Bradley 
Hudders�eld 
HD2 1GN
Helen Mort,  
Commercial Manager 
T: 01484 551200 
studio@weareleach.com 
www.leachstudio.com 

@LeachStudio
We are interpretive designers, 
experienced in creating 
exhibitions for museums,  
galleries, heritage sites and visitor 
attractions. Our team has the 
imagination, skills and technology 
to o�er insightful interpretation 
and innovative 3D & graphic 
design. Our passion is creating 
engaging and memorable 
environments to bring visitor 
journeys to life. We believe in the 
power of storytelling to create 
experiences that inspire. Find us 
on Instagram and Twitter:  
@leachstudio.

LENDLEASE 
CONSULTING

  
Stand 95

 20 Triton Street 
Regents Place 
London, NW1 3BF
Peter Chana 
Head of Heritage, Arts and Leisure 
T: 07720 599335 
peter.chana@lendlease.com 
www.lendleaseconsulting.co.uk
Focusing on the client 
representative services of project 
management, cost management 
and principal design, Lendlease 
Consulting has an established 
reputation as the consultant of 
choice on a number of prestigious 
projects throughout the UK. 
Working in partnership with our 
clients, our core values of respect, 
integrity, innovation, 
collaboration, excellence and trust 
are the foundation of our approach 
to building long-term relationships 
and achieving excellence in 
everything that we do.

LEVY  
RESTAURANTS UK
Stand 28
Rivermead, Oxford Road 
Denham, UB9 4BF
Anna Fenten 
Head of Marketing 
T: 01895 554330 
marketing@levyrestaurants.co.uk 
levyrestaurants.co.uk 

@UKLevy
Levy Restaurants UK is an o�cial 
catering partner at renowned 
cultural, leisure and visitor 
attractions in the UK, from 
Somerset House, Salisbury 
Cathedral, world-famous 
Glyndebourne Festival to 
Edinburgh Zoo. Our experience  
and industry knowledge 
underpins our ability to create 
great food and atmosphere in 
design-led cafes, restaurants and 
bars. Leith’s is our heritage brand. 
Our work is recognised by UK 
Customer Experience Award  
and Restaurant and Bar Design 
Awards the Foodservice Catey.

LLAMA DIGITAL
  
Stand 4

 Cooper Buildings 
Arundel Street 
She�eld, S1 2NS
Stephen Elliott 
Managing Director 
T: 0114 307 2340 
stephen@llamadigital.co.uk 
www.situate.io 

@llamadigital
We provide Situate, an online 
system that allows museums  
and galleries to create location 
aware mobile apps without the  
app development costs. A visitor 
using a Situate app will be shown 
up to date and relevant content 
automatically as they move 
around a venue using GPS  
(outside) or iBeacons (inside).

MADE BY TALENTED
Stand 78
Saxon Works 
167 Rutland Road 
She�eld, 
S3 9PT
Louisa Noble 
Cityscape Brand Specialist 
T: 0114 272 1201 
louisa@madebytalented.com 
www.madebytalented.com 

@MadeByTalented
Talented Cityscapes is a British 
sustainable giftware brand 
designed by Julia Gash, fully 
customisable to any location.  
We specialise in bespoke souvenir 
ranges for the museums and 
heritage sector. Choose from tote 
bags in natural canvas and denim, 
tea towels, mugs, t-shirts, 
bookmarks, badges, magnets, 
keyrings, brooches and greeting 
cards. There are no artwork or 
set-up charges, and minimum 
quantities from just 200.

MIKE STOANE  
LIGHTING LTD

  
Stand 50

 20 Dryden Road 
Bilston Glen Industrial Estate 
Loanhead, Midlothian 
EH20 9LZ
Emily Alston 
Director 
T: 0131 440 1313 
sales@mikestoanelighting.com 
www.mikestoanelighting.com
Mike Stoane Lighting is an 
employee owned manufacturer  
of architectural light �ttings.  
We have manufactured museum 
speci�cation �ttings for eighteen 
years and our products have been 
used in museums worldwide.  
We o�er ranges of track spotlights 
and showcase lighting designed 
speci�cally with the special 
requirements of museums  
and galleries in mind. We are 
committed to �nding low energy 
solutions which utilise new 
technology without compromises.

MING  
PRODUCTIONS S.L.
Stand 71 
Morabos 4 bajos 
08004 Barcelona, Spain
Carmen Ferraté 
Sales Director 
T: 00 34 934 266 693 
carmen@mingproductions.es 
www.mingproductions.com
Ming Productions specialises in 
merchandising for museums. Our 
team based in Barcelona, Spain 
since 1988, has been working 
closely with top museums and art 
galleries around the world 
providing a very unique selection 
of products. Our goal is to bring art 
closer to people with well-crafted 
products that embody the art of 
the most important artists in 
history, build your brand and 
increase shop sales.

MODES
  
Stand 92

 Studio 3 
Kensington Mews 
Forman Street 
Derby, DE1 1JQ
Nick Pearce-Smith 
Customer Support Manager 
T: 01332 291345 
support@modes.org.uk 
www.modes.org.uk 

@modesusers
SPECTRUM Compliant collections 
management software, providing 
simple and a�ordable solutions 
including training and support for 
museums, galleries, archives and 
other organisations. Modes 
includes standard reports to 
ISAD(G) format. Modes is the most 
widely-used CMS in British 
museums working with over 600 
organisations. As a not-for-pro�t 
company, costs are kept to a 
minimum for the bene�t  
of all members.

JIGSAW DESIGN  
& PUBLISHING

  
Stand 66

 Exe Box, Matford 
Exeter, EX2 8FD
Malcolm Crampton 
T: 01603 763300 
mc@jigsaw-publishing.co.uk 
www.jigsaw-publishing.co.uk
We understand that a guidebook  
or lea�et does more than just 
enhance your visitor experience. 
An exclusive product should 
provide a high margin to increase 
your pro�t, whilst promoting your 
values and identity and attracting 
new visitors. From content 
development to the beautifully 
designed and printed product –  
our friendly team will guide you 
through each step of the process.
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MUSEUMS  
ASSOCIATION
Stand 106
42 Clerkenwell Close,  
London, EC1R 0AZ
Jane Wells
Membership Engagement O�cer
T: 020 7566 7800
info@museumsassociation.org
www.museumsassociation.org

@MuseumsAssoc
The Museums Association is the 
professional association for 
museums, galleries and heritage 
sites in the UK, and the oldest 
organisation of its kind in the 
world. We are a membership 
organisation with over 60,000 
contacts. We provide news, 
professional information, 
advocacy, professional 
development and inspiration 
through our publications, 
extensive website, events and 
membership schemes. Visit us on 
our stand and receive a 20% 
discount on membership.

MUSEUMNEXT
  
Stand 48

 Suite 6,  
Vita House 
Fish Quay 
North Shields 
NE30 1JA
Kala Preston 
T: 0191 257 3439 
kala@museumnext.com 
www.museumnext.com 

@MuseumNext
MuseumNext is a global 
conference series on the future  
of museums. Our events are a 
catalyst for change covering a 
broad range of subjects including, 
audiences, technology, skills, 
collections, conservation, purpose 
and leadership. Showcasing the 
best in museum practice today to 
shine a light on the museum of 
tomorrow. New York City 
November 2016, Melbourne 
February 2017, Rotterdam  
June 2017.

ONCELL
  
Stand 22

 1160-D Pittsford-Victor 
Road, Pittsford, NY 14534
USA 
Thomas Dunne 
President 
T: 00 1 585 419 9844 
info@oncell.com 
www.oncell.com 

@oncell_mobile
OnCell provides mobile tour 
solutions for museums, parks,  
and cultural destinations. With a 
variety of services such as a DIY 
app builder, native and web apps, 
audio tours, beacons, and games, 
OnCell helps organisations harness 
mobile technology to share their 
unique stories and engage visitors. 
Our team has worked on over 2,200 
projects since its inception in 2006.

ONE AGENCY LTD
Stand 76
Unit 14, The Schoolhouse 
Third Avenue 
Tra�ord Park 
Manchester, M17 1JE
Ian Clappison 
Account Manager 
T: 0330 400 4169 
ian@oneagencyltd.com 
www.oneagencymedia.co.uk 

@OneAgencyLtd
We are a full service media 
planning and buying advertising 
agency. From start to �nish we  
can manage and deliver your 
campaign strategy. We listen to 
your business objectives and 
deliver a short or long term 
strategy to meet these needs. 
Working with and for a broad range 
of clients in the leisure and culture 
sectors, we through careful 
planning and strategic media 
campaign management ensure 
your campaigns are delivered  
on time and on budget.

PAGE \ PARK 
ARCHITECTS
Stand 102
20 James Morrison Street 
Glasgow, G1 5PE
Nicola Walls 
Director 
T: 0141 553 5440 
mail@pagepark.co.uk 
www.pagepark.co.uk 

@pagepark
Page \ Park is an employee-owned 
architecture practice based in 
Glasgow. Our unique business 
model enables a collaborative 
approach to share expertise across 
our business. Our team have 
developed speci�c expertise in 
conservation, masterplanning, 
brie�ng and interiors and 
museums and galleries. Working 
across the public and private 
sectors, we create designs that are 
context-speci�c, people-focused, 
sustainable, creative, memorable 
and deliverable.

PAUL HAMLYN 
FOUNDATION
SPONSOR
5-11 Leake Street 
London, WC1X 9HY
T: 020 7812 3300 
information@phf.org.uk 
www.phf.org.uk 

@phf_uk
Paul Hamlyn Foundation was 
established by Paul Hamlyn in 
1987. Upon his death in 2001, 
he left most of his estate to the 
Foundation, creating one of 
the largest independent grant-
making foundations in the UK. 
Our mission is to help people 
overcome disadvantage and 
lack of opportunity, so that they 
can realise their potential and 
enjoy ful�lling and creative lives. 
We have a particular interest in 
supporting young people and a 
strong belief in the importance  
of the arts.

PLB PROJECTS LTD
  
Stand 41

 Dovecote Stables 
Swinton Grange Business Park 
Swinton, Malton 
North Yorkshire 
YO17 6QR
Sarah Oswald 
Projects Director 
T: 01653 698309 
info@plbltd.com 
www.plbltd.com 

@PLBltd
With a portfolio spanning over 25 
years, we o�er breadth and depth 
of experience in interpretive 
planning, 3D and 2D design and 
implementation, activity planning 
and feasibility studies. With a 
successful track-record in securing 
funding, we provide HLF bid 
support, training and mentoring. 
Our extensive client list includes 
leading independent and national 
museums, local authorities,  
trusts and national heritage 
organisations.

PLINTHOS.  
MUSEUM & EXHIBITION 
BRANDING
Stand 40
62 Pericleous Str., 2nd Floor 
Strovolos 
Nicosia 
2021, Cyprus
Andreas Appios 
Managing Director 
T: 00 357 2281 8161 
exhibit@plinthos.org 
www.behance.net/plinthos
Plinthos is an independent, well 
established and highly creative 
design agency. We specialise in 
museum and exhibition design  
and branding and we do it with 
passion, personal commitment 
and intelligence. Our work has 
been labelled powerful and 
charismatic, dominated by a 
strong sense of narrative and 
exceptional design solutions.  
We deliver results for assignments 
of any size and length, from local 
and historical museums, to 
galleries and exhibitions.

MUNTERS LTD
Stand 74
Knowledge Centre,  
Wyboston Lakes 
Great North Road 
Wyboston 
Bedfordshire 
MK44 3BY
Emily Walker 
Marketing Executive 
T: 01480 410211 
dryair@munters.co.uk 
www.munters.co.uk
A global leader in air treatment 
systems and desiccant 
dehumidi�cation, Munters 
provides protection from the 
e�ects of humidity in galleries, 
libraries, museums, archives and 
many more. Munters’ experience 
includes tailored systems for 
preventing and reducing moisture 
related damage to documents, 
�lm, tapes, books, bronze, 
artefacts, bronze and exhibits in 
order to preserve assets for years 
to come. Minimise energy 
consumption with desiccant 
dehumidi�cation and preserve 
history with Munters.
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PURCELL
  
Stand 68

 15 Bermondsey Square 
Tower Bridge Road
London, SE1 3UN
Liz Smith, Partner 
T: 020 7397 7171 
cultural@purcelluk.com 
www.purcelluk.com 

@Purcelluk
Award-winning architects and 
heritage leaders working with 
local, national and international 
museums. Clients include the 
British Museum, St Fagans 
National History Museum and 
National Mining Museum Scotland. 
With regional studios in the UK  
and Asia Paci�c, we o�er funding 
and planning advice, heritage 
consultancy, architectural design 
and conservation expertise to 
unlock each building’s potential 
and deliver high quality solutions.

R C BRADY (UK) LTD
Stand 93
Broadlie Leatherworks 
Glasgow, G78 3AB
Paul Harris 
Director 
T: 0141 881 4981 
sales@rcbrady.co.uk 
www.rcbrady.co.uk 

@rc_bradyleather
R C Brady produce the �nest 
leather bookmarks using our own 
leather made here in Glasgow. 
Experts in foil blocking bespoke 
designs on to small leather goods. 
We o�er a wide range of leather 
gifts that we can put your design 
onto. Please come and discuss  
your requirements.

RACKLINE SYSTEMS 
STORAGE LTD

  
Stand 84

 Oaktree Lane, Talke,  
Newcastle Under Lyme, 
ST7 1RX
Tracy Goodwin 
Commercial Manager 
T: 01782 777666 
now@rackline.co.uk 
www.rackline.com
Providing innovative storage 
solutions for over 30 years within 
the museum, libraries, galleries 
and heritage sector; Rackline’s 
products are designed speci�cally 
around the customer’s 
requirements and the collections 
environment. Rackline provide 
bespoke systems, including mobile 
and static shelving, picture 
racking, library shelving and 
archive and records storage. 
Completed projects include: Mary 
Rose Museum, The Museum of 
Zoology, Cambridge, Royal 
Armouries, Victoria & Albert 
Museum and many more.

RESTORE DOCUMENT 
MANAGEMENT

  
Stand 64

 Restore Unit 5 
Redhill Distribution Centre 
Salbrrok Road 
Salford Redhill 
RH1 5DY
Michael Watts 
T: 01293 787256 
michael.watts@restore.co.uk 

@Restorestorage
From pure heritage storage to 
comprehensive, compliance-based 
records management 
programmes. With specialist 
facilities nationwide and over 
5,000,000 sq. ft. of storage space, 
you can rest assured that your 
records are safe, secure and  
highly accessible.

RNIB BUSINESS
Stand 2
105 Judd Street 
London, WC1H 9RN
T: 01733 375370 
businesslink@rnib.org.uk 
www.rnib-business.org.uk 

@RNIBbusiness
Europe’s largest pan disability 
organisation o�ering a totally 
integrated approach to the 
provision of accessible services  
to the museums sector. Services 
o�ered: comprehensive access 
consultancy; alternative media 
and transcription services 
including Braille, large print,  
audio and BSL; specialist bespoke 
training designed to support  
the museum sector; tactile images 
and maps. Full disability services 
for all museums, galleries and 
concert venues.

SAVEMONEY 
CUTCARBON
Stand 81
Abbeystone House 
36 Eastern Way 
Bury St Edmunds 
Su�olk 
IP32 7AB
Carolyn Sait 
Head of Marketing 
T: 01284 337400 
info@savemoneycutcarbon.com 

@savecutcarbon
SaveMoneyCutCarbon supports 
museums and galleries with a 
range of specially selected 
products which deliver big savings 
on utility costs whilst improving 
the impact of your collections and 
overall environment. We o�er: 
specialist LED lighting from Soraa, 
Philips and Verbatim; eco-taps,  
low �ush toilets and hand dryers; 
building controls, VSDs and 
heating solutions; site surveys, 
installation services and �nancing 
options are available.

SAXTON BAMPFYLDE
SPONSOR

 
9 Savoy Street 

 London, WC2E 7EG
Alex Stewart 
Head of Arts & Culture Practice 
T: 020 7227 0800 
maestros@saxbam.com 
www.saxbam.com
Saxton Bampfylde was  
founded in 1986 and is a leading 
independent executive search 
�rm. Our dedicated Arts & Culture 
Practice has worked on numerous 
senior appointments for regional, 
national and international 
museums and galleries. In over  
20 years we’ve achieved an 
unrivalled 100% success rate and 
have been involved in the placing 
some of the UK’s most high-pro�le 
cultural leaders.

SCALA ARTS & 
HERITAGE PUBLISHERS

  
Stand 77

 First & Second Floors 
10 Lion Yard 
Tremadoc Road 
SW4 7NQ
Jenny McKinley 
Managing Director 
T: 020 7808 1550 
jmckinley@scalapublishers.com 
www.scalapublishers.com 

@Scalapublishers
For over thirty years Scala has 
been the leading publisher for  
the heritage and cultural sectors 
throughout the world. We work 
with a broad range of institutions 
– museums, galleries, libraries, 
cathedrals, schools and 
universities – producing guides, 
collection highlights, exhibition 
catalogues and histories to the 
highest standards, published in  
all required languages and with 
worldwide distribution through 
the book trade.

PRESERVATION 
EQUIPMENT LTD

  
Stand 30

 Vinces Road, Diss 
Norfolk, IP22 4HQ
Jo, Customer Services 
T: 01379 647400 
sales@pel.eu 
www.pel.eu 

@preservation_e
Preservation Equipment is  
the leading specialist in 
conservation and archival  
supplies with Europe’s largest 
stocks. Our product range now 
includes a variety of unique items 
for disaster preparedness. For 
online purchasing and our very 
latest products please visit  
www.pel.eu. A 220 page  
catalogue is also available.

P-S



STUDIO MB LTD
 

  
Stand 52A

 20 Hill Street 
Edinburgh, EH2 3JZ
Craig Mann, Director 
T: 0131 555 9355 
hello@studiomb.co.uk 
www.studiomb.co.uk 

@StudioMBdesign
Good interpretive, exhibition 
design is, at its heart, good 
storytelling. Whatever the subject 
matter, we embrace the 
opportunity to immerse visitors in 
emotional and memorable 
journeys that bring life to facts and 
artefacts. Studio MB are a multi 
disciplinary, multi award winning 
design team able to meet the many 
and unique challenges each 
museum and heritage destination 
project provides.

SURFACE  
IMPRESSION LTD
SPONSOR

  
Stand 97

 11A Jew Street 
Brighton 
East Sussex 
BN1 1UT
Peter Pavement, Director 
T: 01273 044131 
info@surfaceimpression.com 
www.surfaceimpression.digital 

@SurfImpress
We produce high quality  
websites, apps and interactives  
for museums, archives, arts 
organisations, educational 
institutions and other cultural 
entities. Clients include: the 
Barbican, British Airways i360, 
British Museum, Culture 24,  
Dorset County Museum, Gordon 
Highlanders Museum, Jersey 
Heritage, Museums at Night  
and Southend Museums. We are 
known for the quality of our work, 
our “can do” attitude, and the 
accessibility and usability of  
our sites and apps.

SYSTEM SIMULATION
 

  
Stand 52

 Burleigh House 
28 Tavistock Street 
Covent Garden 
London, WC2E 7PB
Mike Stapleton 
Director 
T: 020 7836 7406 
ssl@ssl.co.uk 
www.ssl.co.uk 

@systemsim
We make software and help you 
make the most of it. We specialise 
in systems for museums, galleries, 
archives and libraries – large and 
small. From our o�ce in Covent 
Garden, we provide powerful 
systems for collections 
management, collections online, 
digital asset management, picture 
libraries and data visualisation. 
Our systems comply with 
international standards and 
support a wide range of 
interconnectivity.

SYX AUTOMATIONS
 

  
Stand 16

 8 Northumberland 
Avenue, London, WC2N 5BY
Eddie Lee 
Sales Manager 
T: 01782 499195 
info@syxautomations.co.uk 
www.syxautomations.co.uk 

@SyxAutomations
For the past 25 years Syx 
Automations have worked with 
some of the world’s leading 
museums, galleries attractions 
and heritage sites. The integrated 
software platform ReCreateX 
allows the e�cient management 
of the entire operation from the 
processing of ticketing sales, 
memberships, exhibition bookings, 
group bookings and guided tours  
to the provision of access control 
barriers, turnstiles and more. In 
addition the ReCreateX software 
allows customers to buy exhibition 
tickets or manage their 
membership online.

TESSITURA NETWORK
 

  
Stand 101

 11700 Preston Road 
Suite 660 PMB 214 
Dallas, TX 75230, USA
John Finn 
Client Development Manager 
T: 0845 834 0212 
j�nn@tessituranetwork.com 
www.tessituranetwork.com
Tessitura Software is a uni�ed 
CRM platform that is tailored  
to the needs of cultural 
organisations. It captures all 
customer interactions providing  
a complete, real-time snapshot  
of a visitor’s relationship with  
your organisation. Memberships, 
admissions, education, marketing, 
development and more can tailor 
the software to meet their 
individualised needs. The 
Tessitura Network is a nonpro�t 
company that serves over 560 
organisations on 3 continents. 
Learn more at www.
tessituranetwork.com.

TESTO LIMITED
 

  
Stand 53 

 Newman Lane 
Alton, GU34 2UR
James Whale 
Market Manager 
T: 01420 544433 
info@testo.co.uk 
www.testolimited.com 

@TestoLimited
Testo supply a number of 
monitoring products to the 
heritage sector. Whether you  
need to measure temperature, 
humidity, lux, shock or indoor  
air quality (IAQ), we’ve got the 
equipment to make sure your 
artifacts are properly maintained.

TETRAGON LTD
Stand 33
Karaiskaki 2b 
Thessaloniki 
54645 
Greece
Giotis Ioannidis 
Managing Director 
T: 00 30 231 086 1460 
info@tetragon.gr 
www.tetragon.gr
The many aspects of cultural 
spaces and museums demand 
delicate handling and a particular 
approach to showcase their  
unique beauty. Tetragon uses 
imagination, creative �air, 
scienti�c documentation and a 
variety of techniques to create 
spaces that re�ect their unique 
nature. With our collaborators, 
Kizis Architects and Lignos & Co., 
we use innovation and  
experience to e�ciently  
deliver exciting projects.

THE REAL PEARL CO.
Stand 104
PO Box 4819 
Henley-on-Thames 
RG9 9GY
Caroline Haelterman 
Proprietor 
T: 07973 718945 
info@therealpearlco.com 
www.therealpearlco.com
The Real Pearl Co. design and 
manufacture real pearl and 
semi-precious stone jewellery in 
exclusive, historically accurate 
designs which are relevant to 
speci�c exhibitions, collections or 
Houses. Furthermore, because The 
Real Pearl Co. control the entire line 
of production (they co-own the 
pearl farm and design every piece 
themselves), they are able to work 
towards speci�c cost prices. Clients 
include: The Royal Collection; The 
British Museum; The National 
Gallery; Ashmolean Museum; 
Historic Royal Palaces and 
museums in the USA, France, 
Germany, Hungary and  
further a�eld.

THIRD MILLENNIUM 
PUBLISHING
Stand 3
3 Holford Yard 
Bevin Way 
London
WC1X 9HD
Peter Jones 
Publishing Director 
T: 020 7841 6300 
info@tmbooks.com 
www.tmbooks.com 

@tmiltd
Third Millennium is the UK’s leading 
partnership publisher. We work 
with museums, companies, 
schools, and heritage institutions 
to create high-quality books and 
other publications that are tailored 
to our clients’ needs. Third 
Millennium is an imprint of Pro�le 
Books, a leading trade publisher 
and Independent Publisher of  
the Year 2015.

STAGETEXT
Stand 18
54 Commercial Street  
(�rst �oor) 
London, E1 6LT
Deepa Shastri 
Talks Programme Manager 
T: 020 7377 0540 
deepa@stagetext.org 
www.stagetext.org 

@Stagetext
Every word counts. Stagetext 
provides live subtitling in arts and 
cultural venues for the 11 million 
people in the UK who are deaf, 
deafened or hard of hearing.  
We also subtitle online arts and 
culture content. To �nd out more 
about live subtitling your events, 
please visit our stand at the MA 
Conference and Exhibition.
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TOURING EXHIBITIONS 
GROUP (TEG)
SPONSOR
355 Ben Johnson House 
Barbican
EC2Y 8NQ
c/o Charlotte Dew 
charlotte@teg.org.uk 
www.teg.org.uk
TEG’s mission is to share skills, 
knowledge and experience 
between people working with 
exhibitions. Its primary emphases 
are networking and professional 
development: the former through 
annual Marketplaces and an 
on-line database of exhibitions for 
hire; the latter through a training 
programme and an on-line manual 
about exhibitions and touring.

UNIVERSITY OF 
LEICESTER
Stand 46
School of Museum Studies 
Museum Studies Building 
19 University Road 
Leicester 
LE1 7RF
Robin Clarke 
Distance Learning Academic 
Manager 
T: 0116 252 3963 
museum.studies@le.ac.uk 
www.le.ac.uk/museumstudies
The School of Museum Studies  
at the University of Leicester is  
a leading, internationally 
renowned centre for museum 
studies research and teaching 
since 1966.The School of Museum 
Studies works with museums, 
galleries and related cultural 
organisations internationally  
to develop creative practice 
through leading edge teaching  
and research.

VENNERSYS LTD
 

  
Stand 70

 Centre House 
Court Parade 
Aldridge 
West Midlands 
WS9 8LT
Steve Melia 
Sales Executive 
T: 01922 472 000 
steve.melia@vennersys.com 
www.vennersys.com
VENPoS is a modular software 
solution for museums. In addition 
to managing retail and catering 
sales, VENPoS includes modules 
for admissions, online ticketing, 
event booking, Gift Aid and  
stock management plus a 
comprehensive suite of 
management reports to inform  
on every aspect of the business. 
VENPoS: one solution,  
everything covered.

VERNON SYSTEMS LTD
Stand 67
BM Box 3435 
London 
WC1N 3XX
Alex von der Becke 
UK Systems Consultant 
T: 07949 979976 
alex@vernonsystems.com 
www.vernonsystems.com
Vernon Systems are the 
developers of collection 
management systems Vernon  
CMS (SPECTRUM compliant) and 
eHive. Vernon CMS o�ers �exible 
solutions for cataloguing objects 
and managing related activities 
such as conservation, loans, 
exhibitions and web access. eHive 
is a low-cost web-based system 
with Wordpress plugins and 
programming interfaces to allow 
you to catalogue, showcase and 
share your collections online.

VOLUNTEER MAKERS
SPONSOR
Stand 5
Baynton O�ces 
Bristol
BS3 3EB
Claire Sully 
Programme Director 
T: 0117 3250091 
hello@volunteermakers.org 
www.volunteermakers.org 

@VolunteerMakers
Volunteer Makers provides 
training and digital tools to  
help museums manage, grow  
and engage a community of 
volunteers while widening public 
participation and diversity. Our 
approach addresses fundamental 
shifts in demographics, funding 
models and digital platforms to 
meet the challenges and 
opportunities of a new era in 
volunteering. We are currently 
delivering a national museum 
training programme, supported  
by Arts Council England, based 
around our model.

WORKHAUS  
PROJECTS LTD
Stand 23
Unit 21, Seafox Court 
Sherburn Industrial Estate 
Sherburn in Elmet 
West Yorkshire 
LS25 6PL
Jim Ibbetson 
Director 
T: 01977 682051 
jim@theworkhaus.co.uk 
www.theworkhaus.co.uk
We excel at the most creative and 
technical challenges. Whichever 
direction your project might 
develop, you can rely on the skills 
and facilities we have under one 
roof to provide solutions on time 
and on budget. Our services 
include: project management, 
design and technical drawings, 
showcases, scenic theming and 
models, interactives, joinery and 
metalworking.

XPONIA AG
 
Stand 80

 Lerchenfeldstrasse 3 
Sankt Gallen 
CH-9014, Switzerland
Bianca Patkós 
CEO 
T: 00 41 79 903 1189 
info@xponia.com 
www.xponia.com 

@xponiainfo
Xponia provides museums with 
customised digital museum guides 
accessible via smartphone or 
tablet. Our turnkey product aids 
museums in expanding their 
audiences and engaging visitors 
on a deeper level to create a  
unique and memorable museum 
experience. By utilising beacon 
transmitter technology and 
way�nding, alongside providing  
a content management system, 
your mobile museum app powered 
by Xponia is at the forefront of 
technology whilst remaining user 
friendly. Unveil treasures  
with technology.

ZEUTSCHEL UK LTD
  
Stand 86

 Park Leys 
Botyl Road 
Botolph Claydon 
Buckinghamshire 
MK18 2LR
Trevor King 
T: 0330 223 0170 
tking@zeutscheluk.co.uk 
www.zeutscheluk.co.uk
Zeutschel UK is the sole UK 
distributor for Zeutschel, a leading 
specialist provider of digital and 
analogue storage systems for 
documentation and archive 
management. We have installed 
Zeutschel systems most of the 
national libraries and archives in 
the UK and Ireland. Zeutschel 
manufacture a range of book 
scanning systems which are able 
to digitise material up to A0.

TOPTIX UK LTD
 

  
Stand 62

 1 Landor Road  
London, SW9 9RX
Ken Paul 
Business Development Director 
T: 0330 223 0940 
ken@toptix.com 
www.toptix.com 

@toptixticketing
Toptix was formed in 2000 by  
two founders, Yehuda Yuval and 
Eli Dagan, who shared a passion  
for the ticketing industry and 
success of creating technology 
innovations. Toptix was formed 
with a mission to lead the industry 
in innovation by bringing  
together the most dedicated  
and experienced people in the 
business to create a “bee hive” 
culture of empowerment  
and super e�ciency.
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