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KNOWLEDGE

WELCOME

This year’s annual exhibition is  
the busiest one yet. With 30 MP 
workshops, over 90 stands to visit, 
and 11 on-stand demonstrations,  
it is an excellent opportunity for 
you to take away some practical 
ideas, meet colleagues and see 
some great products. 
The MP workshop programme presents 
practical, case-study led sessions of some 
exciting projects that are currently taking  
place in museums, galleries and heritage  
sites. The shorter on-stand demos give you  
the chance to see a close-up demonstration of 
some of the innovative products and services 
on offer to the museum marketplace today.  
You will find the details of these and other 
fringe events and offers, as well as exhibitor 
listings and the floorplan, in this guide. 

FREE 
WIFI

#museums2015 OPENING TIMES:
THURSDAY 0930-1730
FRIDAY 0930-1630

The Museums 
Association 
Conference & 
Exhibition is kindly 
supported by: 

1,000s  
OF PRODUCTS

15 HOURS OF 
INSPIRATION

90 

 COMPANIES 

FREE  
ENTRY

30 MP  
WORKSHOPS
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OVER THE TWO  
DAYS OF THE 
EXHIBITION THERE  
IS A PROGRAMME  
OF HALF-HOUR MP 
WORKSHOPS, AND 
SHORTER ON-STAND 
DEMONSTRATIONS. 
THE DEMOS ARE 
REPEATED; SEE  
FIRST LISTING  
FOR DETAILS. 

THURSDAY  
5 NOVEMBER

0930-1000
Room 1: Turning 
collections data into 
engaging digital 
experiences 
This workshop introduces  
a community project that  
uses new technology to 
visualise how Birmingham  
fits into the history of 
everything. The speakers 
show the importance of 
consistent data capture and 
offer tips on sustainable 
content creation. 

Speakers:  
Ben Sullivan  
General Manager Europe  
and the Middle East, Axiell

Linda Spurdle  
Digital Development Manager, 
Birmingham Museums

Room 2:  
The economics of 
touring exhibitions: 
Models for practice  
Following research 
undertaken by the Touring 
Exhibitions Group (TEG) into 
UK touring practice today, this 
workshop invites participants 
to consider the partnership 
and economic models for 
touring that would work  
for them.

Speakers:  
Charlotte Dew  
Researcher, Touring 
Exhibitions Group

Alice Lobb  
Exhibitions Manager,  
Barbican

1030-1100
Room 1: Creating tours 
that connect with 
visitors during and 
after the visit
This interactive workshop 
presents an opportunity for 
delegates to work together  
to create visitor tours that 
provide a legacy to the 
museum experience. 

Speakers:  
Frits Polman 
Owner, GuideID

Room 2: Maximising  
front-of-house  
income generation
This workshop draws on 
recent case studies and 
benchmarks to identify a 
range of front-of-house  
related income streams,  
some of which are overlooked, 
and suggests how their 
potential can be achieved. 

Speakers:  
Bryn Jones 
Director, Bryn Jones Associates

Graham Stratfold 
Head of Visitor Services, 
Museum of London Group

1100 
DEMOS
ClickNetherfield Ltd,  
stand 12
Visit ClickNetherfield’s stand 
to see how RENEWVITRINE 
glass treatment kit can 
eliminate haze and restore 
showcase glass back to an  
“as new” condition. 
Genus, stand 53 
Genus presents the SMA 
Versascan high resolution 
large format (A0 & 2 x A0) 
scanner including the 
revolutionary new V3D 
scanning system allowing 
digitisation of structured 
surfaces, such as wood,  
rubber and fabrics.
PatronBase, stand 60 
A reliable CRM, Ticketing  
& EPOS software designed  
to increase revenue and 
understand your patrons. 
PatronBase provide the 
perfect tools for a  
sustainable organisation. 
Testo Limited, stand 83 
How to set-up and install 
Testo’s new cloud based  
wi-fi climate monitoring 
system, Saveris 2, in less  
than 10 minutes.
theWholeStory,  
stand 50 
A demonstration on easily 
applied techniques that  
create and develop  
memorable, engaging  
and adaptable content for 
interactions with visitors. 

1130-1200
Room 1: Displaying 
sensitive stories  
and objects  
The National Army Museum 
shares how it worked with 
different cultural groups  
and stakeholders to reflect 
different perspectives on 
sensitive subjects in its new 
galleries, and to develop a 
meaningful legacy through  
its public programme. 

Speakers:  
Robert Fleming 
Information and Community 
Outreach Curator, National 
Army Museum

Jasdeep Singh 
Indian Army Curator,  
National Army Museum

Room 2: One roaming 
turtle: Approaches  
to interpretation at 
collection storage sites 
Collection sites can be used for 
much more than just storage, 
as Birmingham Museums 
explains in this practical 
workshop examining its 
approach to interpretation  
and running events. 

Speakers:  
Marie Fowler 
Collections Team Leader, 
Birmingham Museums Trust

Emily Gough 
Collections Support Officer, 
Birmingham Museums Trust

1210
DEMOS
Axiell ALM Ltd, stand 69 
Axiell is experimenting  
with innovative technology. 
ChronoZoom is a way of 
presenting your collection 
data and connecting it to 
history.
PEEL Interactive, stand 44
Demonstrating augmented 
reality as a tool for 
engagement in the museum 
and heritage sector. 
Testo Limited, stand 83 
See Thursday 1100 
The IMC Group, stand 10 
Ground breaking Synergy 
Software for use with Hanwell 
environmental monitoring 
systems provides users with 
immediate access to critical 
environmental data.
University of Surrey,  
stand 59 
Let’s Explore uses augmented 
reality to open a world of 
information to your visitors 
while gaining you valuable 
visitor information.

MP WORKSHOP 
PROGRAMME  
& ON-STAND   
DEMONSTRATIONS

MP Workshop programme  
sponsored by:

Stand 12
4 5
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MP WORKSHOP 
PROGRAMME  
& ON-STAND  					   
  DEMONSTRATIONS

1230-1300
Room 1: Non-
traditional learning: 
Engaging with people 
with dementia and 
their carers 
Using active participation and 
lessons from the Portals to the 
World course, this workshop 
shows museums how they  
can tailor existing educational 
resources and activities to 
engage with people with 
dementia. 

Speakers: 
Joanna Holland 
Outreach and Access Officer, 
Fitzwilliam Museum

Edye Hoffmann 
Director and Founder, 
dementiaCOMPASS

Room 2: How to  
run a successful 
crowdfunding 
campaign 
Using 18 months of learning 
from the Art Fund’s Art 
Happens crowdfunding 
platform and a recent case 
study, this workshop provides 
delegates with the tools to 
generate income and engage 
with audiences using 
crowdfunding.

Speakers:  
Kerstin Glasow 
Senior Marketing Manager,  
Art Fund

Miranda Rowlands  
SHARED Enterprise  
Project Officer, Norfolk 
Museums Service

1310
DEMOS 
Creative Europe Desk UK, 
stand 88
A demonstration focusing  
on Creative Europe’s funding 
and opportunities.
Genus, stand 53 
See Thursday 1100
PatronBase, stand 60 
See Thursday 1100 
theWholeStory, stand 50 
See Thursday 1100

1330-1400
Room 1: iBeacon-based 
interpretation for 
historic buildings 
Using an interactive mobile 
tour of Leicester Castle as a 
case study, this examines how 
iBeacon-based interpretation 
affects the visitor experience 
and offers advice on using this 
technology in practice. 

Speakers:  
Giasemi Vavoula 
Lecturer, University  
of Leicester’s School  
of Museum Studies

Sally Coleman 
Heritage Manager, Leicester 
Arts and Museums Service

Room 2: Delivering 
memorable projects 
with community 
groups 
This workshop shares the 
outcomes of two projects 
undertaken by Herefordshire 
County Council where 
members of the community 
were given key roles in 
undertaking research  
and developing resources. 

Speakers: 
Philip Songhurst 
Project Manager, Imagemakers 
Design & Consulting

Rachel Lambert 
Heritage and Volunteering 
Coordinator, Herefordshire 
County Council

1400 
DEMOS
ClickNetherfield Ltd,  
stand 12
See Thursday 1100 
Creative Europe Desk UK, 
stand 88 
See Thursday 1310
PEEL Interactive, stand 44 
See Thursday 1210

1430-1500
Room 1: Google 
Analytics demystified 
This practical session provides 
tips on using Google Analytics 
more effectively, from setting 
goals and using campaign 
tagging to provide insight into 
digital marketing, to the most 
common mistakes museums 
make – and why those figures 
might not mean what you 
think they mean. 

Speakers:  
Katie Moffat 
Head of Digital,  
Audience Agency

Daniel Bylo 
Marketing Officer, the 
University of Manchester

Room 2: Using tablets 
to support schools’ 
museum visits 
Limited budgets don’t have  
to be a barrier to developing 
innovative digital learning 
opportunities. This workshop 
discusses how tablets and 
off-the-shelf apps can support 
museum learning – and how 
museums can support 
teachers’ use of digital 
technologies. 

Speakers:  
Helen Ward 
Deputy Head of Education, 
Ashmolean Museum of Art  
and Archaeology 

Adrian Brooks 
Retired Art Education Officer, 
Oxford University Museums

1510 
DEMOS
ClickNetherfield Ltd,  
stand 12
See Thursday 1100
Creative Europe Desk UK, 
stand 88 
See Thursday 1310
PEEL Interactive, stand 44 
See Thursday 1210
The IMC Group, stand 10  
See Thursday 1210
University of Surrey,  
stand 59 
See Thursday 1210

1530-1600
Room 1: Using LED 
lighting to enhance 
creative control  
Lighting designer Raffael 
Pollak and Prolight Direct 
discuss how the latest LED 
technology can be used in 
museums and galleries to 
create enhanced visitor 
experiences. 

Speakers:  
Ossie Jung 
Director, Prolight Direct

Raffael Pollak 
Lighting Designer,  
Dedo Weigert Film

Room 2: Developing 
self-help museum 
support networks 
Using the example of recently 
established networks of 
industrial heritage sites, this 
workshop looks at how other 
museums can work together  
to enable peer learning and 
facilitate opportunities  
for collaborative training, 
funding and marketing. 

Speakers:  
Ian Bapty 
Industrial Heritage Support 
Officer, Ironbridge Gorge 
Museum Trust

1630-1700
Room 1: A clearer view: 
Tackling showcase 
glass hazing 
Glass hazing on museum 
showcases is a huge, not to 
mention expensive, problem 
for museums and galleries 
worldwide. This practical 
workshop will examine our 
understanding of the causes  
of glass hazing, and explore 
what can be done to combat 
the problem with the launch of 
a new product RENEWvitrine. 

Speaker:  
Alistair Williams 
Operations Director, 
ClickNetherfield 

Room 2: Creating 
stimulating audience 
experiences in historic 
settings 
This workshop includes 
practical tips on how to create 
atmosphere for visitors, 
covering everything from 
lighting technology to the 
width of floorboards. 

Speakers:  
Mark Hammond 
Partner and Head of  
Cultural Sector, Purcell 

Rhiannon Goddard 
Palace Programme Sponsor, 
Historic Royal Palaces

6
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MP WORKSHOP 
PROGRAMME  
& ON-STAND  					   
  DEMONSTRATIONS

FRIDAY  
6 NOVEMBER

0930-1000
Room 1: How to train 
your CMS system: 
Migrating data and 
implementing  
a new CMS at 
Birmingham  
Museums Trust 
This workshop offers an 
honest look at the challenges 
of migrating data to a new CMS 
system – and how they can be 
overcome. Includes advice on 
the planning process and the 
work required after the initial 
migration is complete. 

Speakers:  
Lucy Blakeman 
Documentation Registrar, 
Birmingham Museums Trust

Misaho Washizu 
Collections Support Officer, 
Birmingham Museums Trust

Room 2: So, you want 
to work in museums…  
Whether you are just starting 
a career in museums or want  
to move up the ladder, the 
Museums Association’s 
professional development 
team helps you to identify 
what you could do differently 
to progress. 

Speakers:  
Charlotte Holmes 
Museum Development Officer, 
Museums Association

Jess Turtle 
Project Coordinator,  
Museums Association

1030-1100
Room 1: Evaluation 
doesn’t have to be 
boring: Creative 
approaches to 
understanding 
audiences  
This workshop looks at how 
the Wellcome Collection is 
experimenting with a range  
of creative, participatory  
and cheap techniques that 
enhance rather than detract 
from the visitor experience – 
and what they have revealed 
about visitors’ attitudes and 
behaviour. 

Speakers:  
Maurice Davies 
Senior Research Fellow,  
King’s College London

Clare Curtis 
Visitor Experience Assistant, 
Wellcome Collection

Room 2: Get fit for 
major grant 
fundraising 
With competition for heritage 
funding at an all-time high, 
this workshop examines  
how museums can make 
themselves as attractive as 
possible to funders and avoid 
the pitfalls of major project 
planning. The workshop also 
offers a Q&A session and a 
chance to book a one-on-one 
consultation.

Speakers:  
Sarah Dowd 
Director, Tricolor 

Helen Martinez 
Museum Service Manager, 
Erewash Museums 
Association

1100 
DEMOS
ClickNetherfield Ltd,  
stand 12 
See Thursday 1100
Genus, stand 53 
See Thursday 1100
PatronBase, stand 60 
See Thursday 1100
Testo Limited, stand 83 
See Thursday 1100 
theWholeStory, stand 50 
See Thursday 1100

1130-1200
Room 1: Future Proof 
Museums: New ways 
of thinking about 
resilience 
The Arts Marketing 
Association shares insights 
and learning outcomes from  
its Future Proof Museums 
programme, which is helping 
museums become more 
resilient, adaptable and 
relevant. 

Speakers:  
Andrew McIntyre 
Director, Morris Hargreaves 
McIntyre and a trainer on 
Future Proof Museums 

A leader from one of the 
museums taking part in  
Future Proof Museums

Room 2: An 
international 
perspective on 
developing exhibitions 
What can we learn from 
familiar processes when  
they take place in a different 
context? This workshop is  
an opportunity to see how  
an audience research project 
was used to create an 
interactive exhibition  
in Malawi.

Speakers:  
Ruth McKew 
Director, Headland Design 

Tamara Chipasula 
Senior Research 
Administrator, Malawi 
Liverpool Wellcome Trust  
(via a pre-recorded video)

1210
DEMOS
Axiell ALM Ltd, stand 69 
Axiell Collections is a web 
based interface to our 
Collection Management  
suite and enables access  
to the core solutions Adlib, 
Calm, EMu and Mimsy. 
PEEL Interactive, stand 44 
See Thursday 1210
Testo Limited, stand 83 
See Thursday 1100 
The IMC Group, stand 10  
See Thursday 1210
University of Surrey,  
stand 59 
See Thursday 1210

1230-1300
Room 1:  
Creating virtual  
reality experiences  
in museums 
A practical look at how  
virtual reality can be used  
in a museum’s learning 
programme to enhance  
the visitor experience and 
engage a wider audience. 

Speakers:  
Iwan Peverett 
Heritage Consultant, Soluis 

Juno Rae 
Education Manager: Samsung 
Digital Learning Programme, 
British Museum

Room 2: Transvengers: 
Exploring sexology 
and society with 
young trans people 
Two partners in a recent 
co-production project with 
young trans people will share 
their reflections on creating 
safe spaces to discuss 
sensitive issues and the 
challenges and strengths  
of partnership working. 

Speakers:  
Eleanor Lanyon 
Youth and Community 
Engagement Officer,  
Wellcome Collection

Jay Steward 
Co-founder and Chairman, 
Board of Directors of Gendered 
Intelligence

1310 
DEMOS
Creative Europe Desk UK, 
stand 88 
See Thursday 1310
Genus, stand 53 
See Thursday 1100
PatronBase, stand 60 
See Thursday 1100
theWholeStory, stand 50 
See Thursday 1100

1330-1400
Room 1: 3D printing: 
Making culture 
touchable 
3D printing is the next frontier 
of collection accessibility –  
but what do museums need  
to consider before embracing 
this technology? This 
workshop looks at the issues 
organisations need to consider 
in order to develop toolkits  
for sustainable projects. 

Speaker:  
Nikolaos Maniatis 
Founder, Museotechniki 

Room 2: How to  
ensure your museum 
is accessible for blind 
and partially-sighted 
audiences  
This workshop will share  
some practical ways that 
museums, galleries or heritage 
sites can overcome the barriers 
facing blind and partially-
sighted visitors, including  
a framework to assess 
accessibility and methods  
to engage with this diverse 
audience. 

Speakers:  
Matthew Cock 
Chief Executive, VocalEyes 

Simon Taylor 
Head of Learning, Ikon Galley

8
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SPECIAL 
OFFERS

ClickNetherfield Ltd
Stand 12
Win the ultimate 
RENEWVITRINE challenge! 
It’s our quest to find and 
restore the world’s grimiest 
showcase. Enter our 
challenge by telling our  
staff at the stand and 
agreeing to send us a 
minimum of three 
photographs to show us  
the extent of the problem 
faced with your showcase. 
Indicate to us whether the 
showcase is on display  
or in storage. Email all  
photos to marketing@
clicknetherfield.com 

Genus
Stand 53
Come and see us to find out 
about our free digitisation 
consultancy. Our free 
consultancy offers you the 
opportunity to be visited by  
a digitisation specialist who 
can discuss your aims and 
objectives for the future.

Routledge, part  
of the Taylor and 
Francis Group
Stand 96
20% discount and free 
shipping on all orders placed 
at the MA Conference & 
Exhibition.

Talented
Stand 61a
10% off all orders placed at 
the show, over our minimum 
order value of £200.

Testo Limited 
Stand 83
Win one of two wireless 
Saveris 2, cloud based 
temperature/humidity  
data loggers.

The IMC Group
Stand 10 
Visit our stand to enter a 
prize draw to win a Fortnum 
and Mason Piccadilly 
Hamper. 

theWholeStory
Stand 50 
10% off any training booked 
in 2015 and delivered by 
April 2016.

Usborne Publishing
Stand 41
5% discount for orders 
places at the show

1400
DEMOS
ClickNetherfield Ltd,  
stand 12 
See Thursday 1100
Creative Europe Desk UK, 
stand 88 
See Thursday 13.10
PEEL Interactive, stand 44 
See Thursday 1210

1430-1500
Room 1: 
Understanding  
your audience when 
developing new 
museum websites 
User-centred web design is a 
buzz concept – but how can 
museums really get to know 
online users before embarking 
on a new web development? 
This workshop looks at how 
the approach taken with 
Brightonmuseums.org.uk  
has resulted in an inclusive 
website with increased  
levels of engagement.

Speakers:  
Peter Pavement 
Director, Surface Impression

Kevin Bacon 
Digital Development Officer, 
Royal Pavilion and Museums 

Room 2: Collections  
as a catalyst for 
creative learning 
Following Shakespeare  
Week 2015 earlier this year, 
this workshop looks at  
how museums can work 
collaboratively to produce 
cross-curricular creative 
learning resources from  
their collections. 

Speakers: 
Sarah Fisher 
Children’s and Families’ 
Education Officer,  
Shakespeare Birthplace Trust

Laura Armitage 
Learning and Visitor Services 
Manager, Tatton Park

1510
DEMOS
ClickNetherfield Ltd,  
stand 12 
See Thursday 1100
Creative Europe Desk UK, 
stand 88 
See Thursday 1310
PEEL Interactive, stand 44 
See Thursday 1210
The IMC Group, stand 10  
See Thursday 1210
University of Surrey,  
stand 59 
See Thursday 1210

1530-1600
Room 1: Using 
storytelling 
techniques to  
create a richer  
visitor experience 
This workshop looks at how 
staff and volunteers were 
helped to engage with visitors 
and interact with visitors, 
setting in motion a continuous 
culture of improvement. 

Speakers:  
Josh Gaillemin 
Partner, theWholeStory

Graeme Clark 
House and Collections 
Manager, Erddig  
(National Trust)

Room 2: Trust and 
transformation: 
Running community 
consultation for new 
displays 
This workshop explores how 
to develop, manage and deliver 
community consultations  
for redevelopments and new 
displays, to create genuine 
participation and audience 
engagement.

Speakers:  
Zara McKenzie 
Project Designer, HKD 

Keiko Higashi 
Project Manager,  
Powell-Cotton Museum

MP WORKSHOP 
PROGRAMME  
& ON-STAND  					   
  DEMONSTRATIONS10
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OTHER 
EVENTS

THURSDAY 
1300-1400
International 
reception
hosted by UKTI
UKTI have a long-standing 
collaboration with the 
Museums Association in 
bringing an international 
business dimension to the 
conference. This year  
UKTI is hosting an informal 
lunchtime reception for  
any international attendees 
and anyone seeking to  
work internationally.  
With a particular focus on 
the USA and its dynamic 
museum sector, this 
reception highlights the 
business opportunities  
and looks towards building  
a strong UK presence at  
the American Alliance of 
Museums Annual Meeting  
in Washington D.C. next 
year. MA president David 
Fleming and director Sharon 
Heal will be in attendance.

Lunch served.  
Limited places.

FRIDAY 
1545-1630 
Exhibitor  
Awards	
Exhibition Hall 
Join us for a glass of wine  
and coffee in the final break 
and see the Exhibitor Awards 
presented to the winners –  
as voted for by delegates  
and exhibition visitors.

 

Cast your vote for a 
chance to win one of 
the great prizes in our 
draw. Winners can 
choose from individual 
membership, a place at 
Conference 2016 in 
Glasgow, or a place at 
an MP Seminar. Votes 
can be cast in two 
categories. The  
Best Product Award 
 will go to the product  
at the exhibition  
that best combines 
innovation, value for 
money and ease of use. 

The Best Looking 
Stand Award will go  
to the stand that 
communicates the 
organisation well, has  
a strong, identifiable 
brand, and a clearly 
identifiable purpose. 

Your voting card  
can be found in  
this guide. 

THURSDAY 
& FRIDAY
POP-UP  
MUSEUMS
Migration Museum
ICC foyer
Come and find out about plans 
for a new national Migration 
Museum. The team behind the 
project are showcasing two 
initiatives: 100 Images of 
Migration, a growing bank of 
digital images submitted by 
the public; and Keepsakes,  
a display of personal items 
that keep alive memories  
of migration and identity.

Museums  
Change Lives
ICC foyer
Museums Change Lives is  
the Museums Association’s 
vision for the increased social 
impact of museums. This 
pop-up brings together 
exhibits and activities from 
Worcester’s Infirmary Museum 
that have supported positive 
social change and made a real 
difference to people’s lives.

ESMÉE FAIRBAIRN 
COLLECTIONS FUND
Registration area
Hear about the impact of 
high-quality work with 
collections from participants 
in the Esmée Fairbairn 
Collections Fund. Through 
sessions, the Collections  
Fund at Conference pop up  
and application surgeries, 
learn how to make the case for 
collections work in museums 
today, and how to apply  
for support from the Fund.

NATIONAL 
ALLIANCE FOR 
MUSEUMS, HEALTH 
AND WELLBEING
Registration area
Join us for a glass of wine in  
the Edwardian Tea Room 
during the conference party  
to launch the National Alliance 
for Museums, Health and 
Wellbeing. Or visit the pop-up 
in the conference registration 
area to find out how the 
Alliance will support the 
museum sector’s work around 
health and wellbeing, how  
you can get involved and 
where to find out more 
information about training, 
networking and sharing 
resources.

CPD SURGERIES
MA stand 58 
Exhibition Hall 
15 minute appointments 
can be booked at the MA 
stand for one-to-one 
careers advice. 

1514



EXHIBITORS

Access Digital / 
University for  
the Creative Arts
Stand 95 
Elaine Thomas Library 
Falkner Road 
Farnham, GU9 7DS
Lisa Chadwick 
Digital Services Manager 
T: 01252 892720 
info@access-digital.co 
www.access-digital.co
Experts in all things digital  
with a mission to create high 
quality, high impact digital 
resources. We digitise a range  
of material – fragile and rare 
special collections, artworks, 
archives, books, documents, 
photographs, slides, VHS,  
cassette and magnetic tapes. 
Creative visitor engagement 
solutions using digital technology.

Access Displays Ltd 
Stand 84 
Westmead Industrial 

Estate, Westmead 
Swindon, SN5 7YT
T: 01793 613088 
sales@accessdisplays.co.uk  
www.accessdisplays.co.uk/
museum-displays  

@AccessDisplays
High Quality Museum grade  
glass display cases, cabinets  
and exhibition plinths designed 
and manufactured to your 
specification. Wide variety  
of features and finishes.  
25 years of experience.

BDM ArcScan 
Stand 90 
1 Darin Court 
Crownhill 
Milton Keynes 
Buckinghamshire 
MK8 0AD
Martyn Price  
Managing Director  
T: 01908 410414 
enquiries@bdm-technology.com
BDM ArcScan is at the forefront  
of providing a complete and 
affordable range of both 
digitisation specialist solutions 
and out-source scanning services 
within libraries, archives and 
heritage sectors. With over 10 
years of experience and over  
500 customers, our passion and 
dedication allows us to deliver 
outstanding customer care for  
the latest developments within 
such a vital and historic industry.

Blackbox-av 
Stand 54
13 Mardon Park 

Central Avenue 
Blaglan Energy Park 
Port Talbot 
SA12 7AX
Jonathan Knight 
Sales Director 
T: 01639 874100  
info@blackboxav.co.uk  
www.blackboxav.co.uk  

@blackboxav 
We offer robust solutions to  
any audiovisual and multimedia 
requirement in museums,  
attractions and visitor centres 
worldwide. Outdoor products,  
indoor products, fully bespoke  
builds, exhibit design and 
installation, signage, audio visual 
content production and software: 
we offer it all. Visit our portfolio 
site for news on past projects  
and browse our off the shelf 
 range from our online store 
(interpretationshop.co.uk).

Bloomsbury 
Publishing  

Stand 15
Kemp House 

Chawley Park, Cumnor Hill 
Oxford, OX2 9PH
Sarah Broadway 
T: 01865 811312 
sarah.broadway@bloomsbury.com 
www.bloomsbury.com 

@OspreyCustomPub
Bloomsbury Publishing is a leading 
independent publisher in adult 
trade fiction, trade and specialist 
non-fiction, children’s, academic 
and professional with offices in 
London, Oxford, New York,  
Sydney and Delhi. Our bespoke 
publishing arm creates high-
quality guidebooks, catalogues 
and histories for museums and 
heritage organisations, publishing 
under Shire, the well-respected 
history and heritage imprint. 

Bruynzeel Storage 
Systems Ltd 

Stand 48
Sheddingdean  

Business Park, Marchants Way 
Burgess Hill, West Sussex 
RH15 8QY
Elaine Witchell 
T: 0800 220989 
enquiries@bruynzeel.co.uk 
www.bruynzeel.co.uk 
Bruynzeel and Qubiqa/Nordplan 
have merged to create Bruynzeel 
Storage Systems Ltd, combining 
extensive expertise in furnishing 
museum and archive repositories. 
We will help optimise a solution to 
meet the specific requirements of 
your collection, its users, and the 
dynamics of the environment. Our 
systems include mobile and static 
shelving, longspan and heavy 
duty racking, picture racking, 
cabinets and drawer systems.

Buttress 
Stand 36
41 Bengal Street 

Manchester, M4 6AF
Neal Charlton 
Associate 
T: 0161 236 3303 
contact@buttress.net 
www.buttress.net 

@buttressarch 
Buttress has worked on a  
large, diverse range of inspiring 
museums. We offer expertise in 
conservation, new design, visitor 
experience and have a thorough 
understanding of museums. Our 
approach includes consideration 
of collections care, presentation 
and access, strategic planning  
for visitor experience, building 
function, spatial design and 
presentation of stories and 
experience.

Cadogan Tate Fine Art
Stand 5
Alpha House 

Durnsford Road 
London, SW19 8HQ
Wana Cherfaoui 
Business Development Manager 
T: 020 8735 3700 
fineart@cadogantate.com
Moving irreplaceable objects 
demands exceptional skill and 
experience. That is why, when  
it comes to transporting and 
storing the world’s most precious 
contemporary art, many of the 
leading museums, galleries and 
collectors turn to Cadogan Tate. 
Services include: co-ordination 
and project management; case 
making; collections management; 
storage and bonded storage; 
customs clearance; international 
shipping; installations.

American Alliance  
of Museums  
Stand 94
2451 Crystal Drive 
Suite 1005, Arlington 
VA 22202, USA
Julie Hart 
Senior Director of Museum 
Standards & Excellence Programs 
T: 1 202 289 1818 
jhart@aam-us.org  
www.aam-us.org  

@AAMers
The American Alliance of 
Museums has been championing 
museums and nurturing 
excellence across the entire 
museum field since 1906.  
Working on behalf of museums 
and museum professionals 
everywhere, the Alliance 
strengthens the global museum 
community by connecting peers, 
developing standards and best 
practices, providing professional 
resources and training, and 
advocating for the educational, 
economic, and social value  
of museums.

Association for 
Cultural Enterprises
Stand 20
26 Ratcliffe Road 
Haydon Bridge, NE47 6ET
Jill Fenwick 
Managing Director 
T: 01434 684074 
jill.fenwick@acenterprises.org.uk  
www.acenterprises.org.uk 

@ACEnterprises 
The Association for Cultural 
Enterprises helps museums, 
 galleries and cultural heritage 
organisations across the UK  
to maximise their commercial 
potential, by sharing best 
practices and fostering links  
with other bodies in the sector. 
This is achieved through a 
programme of training and 
networking opportunities, 
events, study days, an AGM,  
and an intensive 2-day annual 
convention which offers 
workshops, seminars, 
presentations and a trade show.

Association of 
Independent 
Museums (AIM)
Stand 92
3 Chestnut Grove 
Ludlow 
Shropshire 
SY8 1TJ
Sassy Hicks 
Membership, Marketing and 
Project Manager 
T: 01495 774127 
sassy@aim-museums.co.uk 
http://www.aim-museums.co.uk/ 

@Aimuseums 
AIM is a national charitable 
organisation which connects, 
supports and represents 
independent museums, galleries 
and other organisations. AIM 
provides a thriving network  
for the independent sector,  
based on mutuality and sharing  
of expertise and speaks on behalf 
of a substantial and growing 
sector of the museums and 
heritage community.

Axiell ALM Ltd 
Stand 69
Nottingham One 

120 Canal Street 
Nottingham  
NG1 7HG
Martin Helliwell 
Sales Consultant 
T: 0115 900 8000 
alm.uk.sales@axiell.com 
www.axiell-alm.com
Axiell is the world’s Number  
One supplier of collections 
management systems to the 
museums, archives and special 
libraries sector, providing 
technically advanced and 
innovative solutions and services. 
In the UK, over 800 customers use 
our market leading SPECTRUM 
compliant Adlib, EMu, Calm and 
Mimsy XG products, including 
some of the largest museums, 
archives, academic institutions, 
local authorities and businesses.

Entries with this  
logo are Museums 
Association  
Corporate Members
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Centre Screen 
Productions 

Stand 68
Eastgate,  

Castlefield, Castle Street,  
Manchester, M3 4LZ
Hayley Walsh 
Executive Producer 
T: 0161 832 7151 
info@centrescreen.co.uk  
www.centrescreen.co.uk 

@CentreScreenUK 
Our highly experienced team 
create stories and content for 
every size of screen, from mobile 
phones to theatre shows, tablets 
to touch-tables and web films  
to colossal 4D immersive 
experiences. We have three 
decades of experience in 
understanding how people 
interact, respond and explore. 
Clients include: British Museum, 
V&A, Tower of London, The 
Olympic Museum and Stonehenge 
Exhibition & Visitor Centre.

ClickNetherfield Ltd
SPONSOR

Stand 12
6B Grange Road, 

Houstoun Industrial Estate, 
Livingston, West Lothian, 
EH54 5DE
Jim Stewart 
Managing Director 
T: 01506 835200  
showcases@clicknetherfield.com  
www.clicknetherfield.com  

@cnl_showcases
Based in Scotland, ClickNetherfield 
are among the top museum 
showcase manufacturers in the 
world, with technical capabilities 
and project management skills 
unparalleled elsewhere in the 
industry. They only make museum 
showcases, and with more than 
60 years’ experience they do it 
well. Their showcases not only 
represent the highest standards 
of security, conservation and 
environmental control; but they 
present priceless exhibits 
perfectly.

Conservation by 
Design Limited

Stand 80
Timecare Works 

5 Singer Way, Kempston 
Bedford, MK42 7AW
Andrew Gascoigne and  
Yvette Crowley 
T: 01234 846300 
www.cxdltd.com
CXD manufacture Armour 
Systems museum showcases,  
this leading brand of high quality 
display furniture is supplied to 
museums, galleries and libraries 
worldwide. CXD also manufacture 
the world’s largest range of 
acid-free archival boxes, a 
growing range of conservation-
grade polyester pockets and a 
wide choice of specialist boards 
and papers, answering the needs 
of all areas of cultural 
preservation.

Creative Europe  
Desk UK 
Stand 88
Offices in London,  
Manchester, Edinburgh, 
Glasgow, Cardiff and Belfast
Claire Sharples 
Culture Coordinator, Creative 
Europe Desk UK – England 
creative.europe@britishcouncil.org 
www.creativeeuropeuk.eu  

@CEDUK_Culture 
Creative Europe Desk UK helps  
the UK’s cultural, creative and 
audiovisual sectors to access 
funding from Creative Europe, 
which is a European Union’s 
support programme running  
from 2014-2020 with a budget of 
€1.46 billion. Based across the UK, 
Creative Europe Desk UK’s team of 
specialists promotes awareness 
and understanding of Creative 
Europe, and provides free advice 
and support for UK applicants.

CRS Business Systems
Stand 14
50 Carholme Road,  
Lincoln, LN1 1ST
Peter Barnaby 
Technical Sales  
T: 01522 824555 
info@crs-epos.co.uk  
www.crs-epos.co.uk
CRS are specialist suppliers  
of Sharp scanning tills and 
Touchscreen Terminals for  
the heritage, museums, 
attractions and charity  
retail sectors, with over 1500 
installations nationwide. CRS’ 
software covers admissions, 
ticketing, gift aid, stock control, 
loyalty and more. Easy to use 
cost-effective solutions with 
professional training, support  
and service.
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DeepStore Records 
Management  

Stand 55
Astbury House 

Bradford Road, Winsford  
Cheshire, CW7 2PA
Geraldine Turner 
Business Development Manager  
T: 0845 056 5759 
geraldineturner@deepstore.co.uk  
www.deepstore.co.uk 
DeepStore offers the perfect, 
ultra-secure, storage solution  
to the ever increasing problem  
of limited space that museums, 
libraries and historic environment 
organisations are facing. Our 
unique facility complies with/
exceeds BS5454/PD5454 
standards, it is the preferred 
choice of many curators, 
conservators and historic 
environment managers who have 
taken advantage of our extremely 
competitive price offering.

DESIGNMAP
SPONSOR

120 Pall Mall , 
London, SW1Y 5EA 

Daniel Sutton 
Director 
T: 0870 446 0256 
info@designmap.co.uk  
www.designmap.co.uk 
DESIGNMAP are a multi-
disciplinary creative consultancy 
specialising in interpretation 
projects. Through our in-house 
team we offer a truly integrated 
design service which includes: 
interpretation and museum 
planning; 3D and graphic design; 
interactive digital media design 
and production; audio visual 
production; web and smartphone 
app design and development.  
We have worked on many  
HLF funded projects and have 
delivered interpretation schemes 
in historic monuments; listed 
buildings; contemporary galleries 
and the great outdoors.

Elmwood Projects Ltd 
Stand 25
25 Eagle Street,  

Craighall Business Park,  
G4 9XA 
Alan Strachan 
Managing Director  
T: 0141 332 3086 
alan@elmwoodprojects.com 
www.elmwoodprojects.com
Specialists in project management 
of museum exhibitions, visitor 
centres, galleries etc, including 
in-house expertise in Set Work 
fabrication. We offer the complete 
museum fit-out, turnkey package.

Far Post Design Ltd 
Stand 38 
The Oast House,  

5 Mead Lane, Farnham,  
Surrey, GU9 7DY
Michael Cashman 
Designer 
T: 01252 718539 
enquiries@far-post.co.uk  
www.far-post.co.uk 
With over 25 years’ experience in 
the interpretation and heritage 
sector. Far Post Design has a 
wealth of skills and knowledge  
to deliver any project on time and 
within budget. Our abilities range 
from museum planning, feasibility 
studies and assistance with  
grant applications to creating 
innovative affordable exhibitions 
that meet visitor expectations.

florea d.sign GmbH  
Stand 77
Pfingstweidstrasse,  

960316 Frankfurt am  
Main Germany
Florea Dumitru 
General Manager 
T: 00 49 172 660 0525 
office@floread-sign.de 
www.floread-sign.de
Following an extensive 
understanding of museum  
needs, florea d.sign GmbH 
develops and manufactures high 
quality display cases, lighting and 
climate control systems providing 
to museums around the world 
ingenious engineering solutions. 
Our display cases fully serve the 
needs of museums in terms of  
cost efficiency, high quality and 
flexibility. FD display cases are 
manufactured with non-toxic 
materials and with full 
consideration to safety and 
protection of exhibits, complying 
with international museum 
conservation standards.
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Focus Consultants 
2010 LLP 

Stand 16
Focus House, 

Millennium Way West, 
Phoenix Business Park, 
Nottingham, NG8 6AS
Patricia Fletcher 
Office Manager 
T: 0115 976 5050 
enquiries@focus-consultants.com 
www.focus-consultants.co.uk 

@FocusLLP
Focus Consultants offers an 
extensive range of consultancy 
services, including strategic and 
technical project and programme 
management, funding advocacy, 
economic development, research 
and evaluation, cost consultancy, 
chartered surveying services and 
energy consultancy. Current 
appointments include Bristol 
Aerospace Centre, Rochester 
Cathedral, National Maritime 
Museum, National Museum  
Wales, Coventry Transport 
Museum and Devonshire Park 
Development in Eastbourne.

Gallery Systems 
Stand 43
5 Hanover Square, 
Suite 1900, New York, 
NY 10004, United States
Jonathan Thristan 
Project Consultant 
T: 020 8123 7477 
info@gallerysystems.com 
www.gallerysystems.com  

@Gallery_Systems
Gallery Systems helps museum 
collection professionals work 
more efficiently and streamline 
their collection management 
activities with tools designed by 
and for museum professionals. 
Our suite of products offer 
well-rounded solutions for 
collections management, 
conservation, digital asset 
management, web publishing  
and more. For over 30 years, 
Gallery Systems products have 
merged leading technologies  
with modern interface design to 
create a powerful, yet intuitive 
user experience.

Gamar 
Stand 72 
1 East Poultry Ave 
London , EC1A 9PT
Venu Tammabatula 
CEO  
T: 07891 059797 
create@gamar.com 
www.gamar.com
Whether you want an educational 
treasure hunt or an interactive 
audio guide, Gamar could be the 
only package that you’ll ever need 
to offer a fun day out for families 
and visitor groups of all sizes. 
Create and manage with complete 
control over the experiences  
for temporary and permanent 
exhibitions; include languages 
and help visitors from foreign 
countries; creation is as easy as 
take a photograph and writing  
a story about it.

Gateway
SPONSOR

2 Berghem Mews, 
London, W14 0HN 

Andy Povey 
Business Development Director 
T: 020 7912 2022 
info@gatewayticketing.com 
www.gatewayticketing.com 

@GatewayTicket
Gateway is the world leader in 
ticketing for venues and events. 
Our software is tried and tested 
solution used by some of the 
world’s most iconic museums, 
zoos, gardens, historic & themed 
attractions. We are an industry 
resource for our customers 
providing networking 
opportunities and over 25 years’ 
experience in improving revenue, 
volume and cost management  
for our customers.

Genus
Stand 53
15 Hammond Close, Nuneaton 
Warwickshire, CV11 6RY
Ian Case 
Sales Manager 
T: 024 7625 4955 
info@genusit.com 
www.genusit.com 

@genusit
Since 1974 Genus has been 
working alongside libraries, 
archives and museums with their 
archival imaging requirements. 
Originally supplying micrographic 
solutions, our scope of supply  
now encompasses all elements  
of digital and analogue archival 
capture.
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Guide ID
Stand 47
Maagdenburgstraat 22, 
7521ZC Deventer, 
Netherlands
Lee Goodwin 
Business Manager United 
Kingdom & Ireland  
T: 020 3384 6838 
salesteam@guideid.com 
www.guideid.com 
Guide ID increases visitor  
numbers and revenue for 
museums through audio guides 
and mobile apps. Guide ID’s 
‘Podcatcher platform’ includes 
audio players, an online tour 
editor, visitor research and an 
after visit sales module to 
generate extra revenues for 
museums. The Platform is based 
on a pay per tour model, which 
requires no upfront investment. 
Since 2009 over 100 museums 
including Royal Palace 
Amsterdam, Kelvingrove  
Art Gallery and National  
Museums Liverpool chose  
to work with Guide ID.

HKD 
Stand 17
Marine Studios 

17 Albert Terrace 
Margate, CT9 1UJ
Richard Houghton 
Director 
T: 01843 282210 
info@hkd.uk.com  
www.hkd.uk.com
We design museums, permanent 
galleries, temporary and 
travelling exhibitions, as well  
as individual exhibits. HKD uses 
innovation and experience to 
deliver exciting and effective 
projects. We also run a social 
enterprise, Marine Studios, to 
develop cultural and creative 
projects working with community 
partners, including the GEEK 
festival of play and games. 
Multi-disciplinary teams work 
together to create integrated 
design solutions linking spatial 
organisation to visitor experience, 
display, brand, game-play and 
out-reach.

InfoAktiv Ltd
Stand 93 
6 The Windmills, 
St Mary’s Close, Turk Street, 
Alton, Hampshire, GU34 1EF
Dave Slater 
Managing Director 
T: 01730 320322 
info@infoaktiv.com 
www.infoaktiv.com
Touch screen technology that  
puts you in control. InfoAktiv 
software changes the rules for 
touch screen displays. Instead of 
repeatedly spending money on 
inflexible bespoke programs, 
museums can invest once in  
a fully-supported standard 
package and use it for years  
to come. InfoAktiv saves time  
and money because it is so 
versatile and easy to use.

Jarrold Publishing 
Stand 49
35 Thorpe Road, 

Peterborough, PE3 6AG 
Sarah Phillips 
Publishing Manager 
T: 01733 296910  
publications@jarrold 
-publishing.co.uk 
www.jarrold-publishing.co.uk
We work with 100s of historic 
houses, gardens, museums, 
galleries, and cathedrals to 
develop initial ideas and turn  
them into bold and beautiful 
publications that visitors want  
to buy. Clients include: Hatfield 
House, Beamish, Bowes Museum, 
Portsmouth Historic Dockyard. 
Jarrold Publishing is a Tourism 
Media Company.

Jigsaw Design & 
Publishing Ltd / 
Carousel Books

Stand 18
Exe Box, Matford,  

Exeter, EX2 8FD
Malcolm Crampton 
Director 
T: 07710 595892 
mc@jigsaw-publishing.co.uk 
www.jigsaw-publishing.co.uk
Jigsaw Design & Publishing  
Ltd and Carousel Books have 
merged to form an exciting new 
partnership for all your publishing 
requirements. We understand 
that a guide book or leaflet does 
more than just enhance your 
visitor experience. An exclusive 
product should provide a high 
margin to increase your profit, 
whilst promoting your values  
and identity and attracting  
new visitors. From content 
development to the beautifully 
printed, bound and delivered 
product – our friendly team will 
guide you through each step  
of the process.

G-L

Kvorning Design & 
Communication

Stand 26
Lion House, 

72-75 Red Lion Street, 
London, WC1R 4GB
Arne Kvorning 
Owner/Architect and Designer 
T: 00 45 3393 9353 
kvorning@kvorning.dk  
www.kvorning.com 
Danish studio specialising in 
exhibitions and museum design. 
Concept development, showcases, 
graphics and installation – 
interactives and apps. Our  
clients are museums, cultural 
institutions, royal castles and 
heritage sites – fx ‘Operation 
Dynamo – Rescue from Dunkirk’  
at The Secret Wartime Tunnels  
in Dover and ‘Behind Bars’ at 
Horsens Prison Museum in 
Horsens, Denmark. Projects 
realised in more than 50  
countries worldwide. 

Lendlease Consulting
Stand 61
20 Triton Street, 

Regents Place, NW1 3BF
Peter Chana 
Head of Heritage,  
Arts and Leisure
Focusing on the client 
representative services of  
project management, cost 
management and principal  
design, Lendlease Consulting  
has an established reputation  
as the consultant of choice on a 
number of prestigious projects 
throughout the UK. Working in 
partnership with our clients, our 
core values of respect, integrity, 
innovation, collaboration, 
excellence and trust are the 
foundation of our approach  
to building long-term  
relationships and achieving 
excellence in everything  
that we do.

Levy Restaurants UK
Stand 81
C/O Compass Group UK  

& Ireland, Parkview,  
82 Oxford Road, Uxbridge 
UB8 1UX
Maria James 
Business Development Manager 
T: 01895 554330 
maria.james@compass-group.
co.uk 
www.levyrestaurants.co.uk  

@UKLevy
Levy Restaurants UK is the sports, 
leisure and hospitality sector of 
Compass Group UK&I and British 
partner to Levy Restaurants US.  
A hospitality market leader, Levy 
Restaurants provides individual 
character to each of its clients 
including, Salisbury Cathedral, 
Hever Castle, Tom’s Kitchen at 
Somerset House, the Foodhall  
and The Lounge at The Barbican, 
through its focus on delicious  
food and legendary service.

Link 51 (Storage 
Products) Ltd

Stand 65
Link House, Halesfield 6 

Telford, Shropshire, TF7 4LN
Simon Baugh 
Marketing Director 
T: 0800 169 5151 
museums@link51.co.uk 
www.link51.com  

@Link51Storage 
Link 51 (Storage Products) 
manufactures steel storage 
solutions from three sites across 
the UK. We have a wealth of 
expertise providing storage 
solutions for a wide range of 
clients such as The Science 
Museum, Natural History 
Museum, the British Museum  
and Tate Gallery among others.  
We have a dedicated team of 
experts that can help plan and 
design bespoke systems including 
static and mobile shelving,  
archive storage, record storage, 
map tanks, plan chests, picture 
racking and accessories all 
designed to meet industry 
standards.

Llama Digital 
Stand 91
Cooper Buildings, 

Arundel Street,  
Sheffield, S1 2NS
Stephen Elliott 
Managing Director 
T: 0114 307 2340 
stephen@llamadigital.co.uk  
http://situate.io 

@llamadigital 
We provide Situate, an online 
system that allows museums  
and galleries to create location 
aware mobile apps without the 
app development costs. A visitor 
using a Situate app will be shown 
up to date and relevant content 
automatically as they move 
around a venue using GPS 
(outside) or iBeacons (inside).

Lord Cultural 
Resources 
SPONSOR

1300 Yonge Street,  
Suite 400, Toronto, 

Ontario, M4T 1X3, Canada
Andrea Ott 
Director of Marketing 
T: 1 416-928-9292 
info@lord.ca 
www.lord.ca 
Lord Cultural Resources is an 
international museum, heritage 
and cultural planning consultancy 
offering a comprehensive range of 
integrated services including 
master planning, business 
planning, feasibility studies, 
cultural and heritage tourism 
planning, strategic planning, 
facility planning, functional 
programming, architect selection, 
interpretive planning, exhibition 
design, project management, 
training and recruitment. Visit our 
website for list of international 
offices and project references.
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MODES
Stand 39
Studio 3, 

Kensington Mews, 
Forman Street ,  
Derby, DE1 1JQ 
Nick Pearce-Smith 
Customer Support Manager 
T: 01332 291345 
support@modes.org.uk  
www.modes.org.uk 

@modesusers 
SPECTRUM Compliant collections 
management software, providing 
simple and affordable solutions 
including training and support  
for museums, galleries, archives 
and other organisations. Modes 
includes standard reports to 
ISAD(G) format. Modes is the  
most widely-used CMS in British 
museums working with over 600 
organisations. As a not-for-profit 
company, costs are kept to a 
minimum for the benefit of  
all members.

MuseumAnywhere
Stand 33 
22375 Broderick Drive, 
Suite 225, Dulles, VA, 
20166, USA 
Rajesh Kumar 
Senior Manager 
T: 020 7101 9450 
MuseumProducts@
MuseumAnywhere.com 
www.MuseumAnywhere.com
Museum Anywhere, a division  
of InfiCare Technologies provides 
Museum App built with Amazon 
Cloud that we can quickly 
customize for iPhone, iPads, 
Android Phones and Tablets.  
Our App has over 20 innovative 
features like Gallery, Audio/ 
Video/Slideshows, Push 
notifications, Trivia, Puzzles, 
Events, Exhibitions, Facebook/
Twitter/YouTube integration, 
Maps, Favourites and host of 
features enabled with iBeacon 
technology. Our Live Social Media 
Hub captures social chatter and 
can plug into your website and 
displayed on Projector/TV in the 
Museum. Our Collection on the 
Web product integrates with 
several collection systems to  
bring your collection to website.

Museums Association 
Stand 58
42 Clerkenwell Close,  
London, EC1R 0AZ
Jane Wells 
Membership Engagement Officer 
T: 020 7566 7800 
info@museumsassociation.org  
www.museumsassociation.org  

@MuseumsAssoc
The Museums Association is  
the professional association for 
museums, galleries and heritage 
sites in the UK, and the oldest 
organisation of its kind in the 
world. We are a membership 
organisation with over 60,000 
contacts. We provide news, 
professional information, 
advocacy, professional 
development and inspiration 
through our publications, 
extensive website, events and 
membership schemes. Visit our 
stand at the exhibition and receive 
a 20% discount on membership. 
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PLINTHOS. Museum 
Exhibition Design

Stand 34
21 Elia Papakyriakou  

& 2 Agias Lavras, Egkomi 
Nicosia, 2414, Cyprus
Andreas Appios 
Creative Managing Director 
T: 00 35 722 818 161 
exhibit@plinthos.org 
www.plinthos.org
Plinthos is an independent, well 
established and highly creative 
design agency. We specialise in 
museum and exhibition design 
and branding and we do it with 
passion, personal commitment 
and intelligence. Our work has 
been labelled powerful and 
charismatic, dominated by a 
strong sense of narrative and 
exceptional design solutions.  
We deliver results for assignments 
of any size and length, from local 
and historical museums, to 
galleries and exhibitions.

Polstore
Stand 75 
PO Box 1112,  

Guildford, GU1 9LE
Adam Lucas 
T: 0800 008 6861 
enquiries@polstore.co.uk 
www.polstore.co.uk
Established for over 45 years our 
flexible storage solutions provide 
optimum protection, easy access 
and maximum display potential. 
Our product range includes drawer 
cabinets, plan chests, shelving and 
cupboard systems, photographic 
and negative storage, picture 
racking, mobile bases, air-tight 
entomology and herbarium 
cabinets, visual browser and 
displays units, transportation 
systems, firearms racking and 
bespoke manufacture. We offer  
a no-obligation survey and 
quotation service with 2D/3D 
drawing services.

Precision Gallery 
Lighting – Prolight 
Direct Ltd

Stand 45
The Bell Tower, 

Gable House, 40 High Street 
Rickmansworth, WD3 1ER
Ossie Jung 
T: 0845 862 0025 
ossie@prolightdirect.co.uk 
http://precisiongallerylighting.
co.uk
Painting with Light: at Precision 
Gallery Lighting we offer the 
Academy Award winning 
Dedolight optical light system 
– these precision museum/gallery 
lighting fixtures allow for absolute 
precision and an unparalleled 
even clean beam. You will be able 
to light art work with complete 
control, perfect colour rendition 
and UV protection. Please contact 
us for a free demo of our fixtures.

Purcell
Stand 3 
15 Bermondsey Square, 

Tower Bridge Road, London 
SE1 3UN
Mark Hammond 
Partner 
T: 020 7397 7171 
cultural@purcelluk.com 
www.purcelluk.com 

@Purcelluk
Award-winning architects and 
heritage leaders working with 
local, national and international 
museums. Clients include the 
British Museum, National  
Museum of the Royal Navy 
Portsmouth and Royal Museums 
Greenwich. With regional studios 
in the UK and Asia Pacific, we  
offer funding and planning  
advice, heritage consultancy, 
architectural design and 
conservation expertise to unlock 
each building’s potential and 
ensure high quality solutions.

Rackline Systems 
Storage Ltd

Stand 22
Oaktree Lane, Talke, 

Newcastle Under Lyme, 
ST7 1RX
Laura Chesworth 
T: 01782 777666 
now@rackline.co.uk  
www.rackline.com
Providing innovative storage 
solutions for over 30 year’s  
within the museum, libraries, 
galleries and heritage sector; 
Rackline’s products are designed 
specifically around the customer’s 
requirements and the collections 
environment. Rackline provide 
bespoke systems, including mobile 
and static shelving, picture 
racking, library shelving and 
archive and records storage. 
Completed projects include:  
Mary Rose Museum, The Gurkha 
Museum, Royal Armouries, 
Victoria & Albert Museum and 
many more.

Routledge (Taylor  
& Francis Group)
Stand 96 
4 Park Square, Milton Park, 
Abingdon, OX14 4RN
Mark Robinson 
Marketing Manager 
T: 020 7017 5544  
subscriptions@tandf.co.uk 
www.tandfonline.com 

@RoutledgeMusea
Routledge is an imprint of the 
Taylor & Francis Group. Taylor  
& Francis publishes specialist 
academic books and journals.  
We produce unique, trusted 
content by expert authors, 
spreading knowledge and 
promoting discovery globally.  
We aim to broaden thinking  
and advance understanding, 
providing academics and 
professionals with a platform  
to share ideas and realise  
their individual potential.

Novatron Scientific
Stand 42
46 London Road, 

Horsham, West Sussex,  
RH12 1AY
Simon Long 
Sales 
T: 01403 754416 
simonhlong@btopenworld.com  
www.novatron.co.uk
Suppliers of environmental 
monitoring and control equipment 
for humidity, temperature and 
light levels. Portable humidifiers, 
hand held instruments and 
wireless monitoring systems. 
Service and calibration included.

Ogilvie Vaile 
Conservation
Stand 88a
c/o 58 Lee Crescent,  
EdgbastonBirmingham,  
B15 2BJ
Louise Vaile 
Professionally Accredited 
Conservator-Restorer 
T: 0121 348 8217 
louise@ogilvievaile.com 
www.ogilvievaile.com 

@louise_vaile
Established 10 years ago, Ogilvie 
Vaile Conservation provides a  
high quality, competitively  
priced service to the museum  
and heritage sector, private 
clients, dealers, auctioneers, 
restoration and insurance 
companies. Based within 
Birmingham Museum & Art 
Gallery’s Collection Care 
Department, with a spacious, 
well-equipped and secure studio. 
Clients from around the UK, 
Europe and USA.

PatronBase
Stand 60
Chapter Arts Centre, 
Market Street, Cardiff, 
CF5 1QE
T: 029 2000 3490 
Matt@patronbase.co.uk 
www.patronbase.com
PatronBase is a resilient, robust 
and reliable CRM and ticketing 
system designed to improve 
business efficiencies and revenue 
generation. Target Marketing, 
Fundraising and memberships  
or ‘friend schemes’ are key to  
a sustainable organisation. 
PatronBase is about helping you 
build an audience your way.

PEEL Interactive
Stand 44 
Pinetum, Broughton Hall, 

Skipton, North Yorkshire, 
BD23 3AE
Jessica Akrigg 
Senior Business Development 
Consultant 
T: 01756 796176 
info@peelinteractive.co.uk 
www.peelinteractive.co.uk 

@peelinteractiv
PEEL Interactive is a leading 
consultancy specialising in 
audience development,  
visitor communication and 
entertainment for clients  
in the heritage, museum,  
leisure and tourism sectors.  
We are passionate about  
working with cultural venues  
and attractions, applying live and 
digital interpretive approaches to 
create exciting next-generation 
visitor experiences.

PLB
SPONSOR

Stand 32
Dovecote Stables, 

Swinton Grange Courtyard , 
Swinton, Malton, 
North Yorkshire, YO17 6QR
Sarah Oswald 
Projects Director 
T: 01653 698309 
info@plbltd.com 
www.plbltd.com 

@PLBltd
With a portfolio spanning over  
25 years, we offer breadth  
and depth of experience in 
interpretive planning, 3D and  
2D design and implementation, 
activity planning and feasibility 
studies. With a successful 
track-record in securing funding, 
we provide HLF bid support, 
training and mentoring. Our 
extensive client list includes 
leading independent and  
national museums, local 
authorities, trusts and national 
heritage organisations.
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Saxton Bampflyde
SPONSOR
9 Savoy Street, London, 
WC2E 7EG
Alex Stewart 
Head of Arts & Culture Practice 
T: 020 7227 0800 
maestros@saxbam.com 
www.saxbam.com 
Saxton Bampfylde was founded  
in 1986 and is a leading 
independent executive search 
firm. Our dedicated Arts & Culture 
Practice has worked on numerous 
senior appointments for regional, 
national and international 
museums and galleries. In over  
20 years we’ve achieved an 
unrivalled 100% success rate  
and have been involved in the 
placing some of the UK’s most 
high-profile cultural leaders.

Scala Arts & Heritage 
Publishers

Stand 67
First & Second Floors, 

10 Lion Yard, Tremadoc Road 
SW4 7NQ
Jenny McKinley 
Managing Director 
T: 020 7808 1550 
jmckinley@scalapublishers.com 
www.scalapublishers.com 

@Scalapublishers
With an international reputation 
for quality and service, we publish 
guides, collection highlights, 
exhibition catalogues and 
histories for a broad range of 
institutions across the heritage 
and cultural sectors. Our clients 
include the Royal Collection; the 
Metropolitan Museum of Art; the 
National Gallery, London; the 
Science Museum; Westminster 
Abbey and St Paul’s Cathedral.

SOLUS UK LTD
Stand 52
 James Watt Building 
Scottish Enterprise 
Technology Park 
East Kilbride, G75 0QD
Neil Wishart 
Director  
T: 01355 813 600 
info@sol.us 
www.sol.us
SOLUS delivers disruptive  
digital technology. We facilitate 
change and work with 
organisations that want to  
make the required but partial  
shift from physical to digital.  
As the Virtual World beckons, 
SOLUS also transcends the 
physical into a virtual space  
and delivers cutting edge 
consumption of content and 
collections. Interactive signage; 
surface tables; digital furniture; 
mobile apps; mobile gaming  
& rewards; virtual reality 
collections; digital  
transformation consultancy.

Surface Impression Ltd
SPONSOR

Stand 4
11A Jew Street, Brighton, 

East Sussex, BN1 1UT
Peter Pavement 
Director 
T: 01273 958600 
info@surfaceimpression.com 
www.surfaceimpression.digital  

@SurfImpress
We produce high quality  
websites, apps and interactives 
for museums, archives, arts 
organisations, educational 
institutions and other cultural 
entities. Clients include: the 
Barbican, British Museum, Culture 
24, Cumbria Museum Consortia, 
Dorset County Museum, Gordon 
Highlanders Museum, Jersey 
Heritage and Southend Museums. 
We are known for the quality of 
our work, our “can do” attitude, 
and the accessibility and usability 
of our sites.

System Simulation 
Stand 78
Burleigh House, 

28 Tavistock Street, 
Covent Garden, London, 
WC2E 7PB
Mike Stapleton 
Director 
T: 020 7836 7406 
ssl@ssl.co.uk 
www.ssl.co.uk 

@systemsim
We make software. And help  
you make the most of it. We 
specialise in systems for 
museums, galleries, archives  
and libraries – large and small. 
From our office in Covent Garden, 
we provide powerful systems  
for collections management, 
collections online, digital asset 
management, picture libraries and 
data visualisation. Our systems 
comply with international 
standards and support a wide 
range of interconnectivity.
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Testo Limited
SPONSOR

Stand 83
Newman Lane,  

Alton, GU34 2UR
James Whale 
Market Manager 
T: 01420 544433 
info@testo.co.uk 
www.testolimited.com 

@TestoLimited
Testo supply a number of 
monitoring products to the 
heritage sector. Whether you  
need to measure temperature, 
humidity, lux, shock or indoor air 
quality (IAQ), we’ve got the 
equipment to make sure your 
artifacts are properly maintained.

The IMC Group
Stand 10 
Pendle House,  

Jubilee Road, Letchworth, 
SG6 1SP
Cristina De Jesus 
Internal Account  
Manager – Heritage 
T: 01462 688070 
sales@the-imcgroup.com 
www.the-imcgroup.com
Hanwell monitoring and control 
products are world renowned  
for offering conservators  
discreet, accurate and reliable 
environmental monitoring 
products. Our data loggers, radio 
and GPRS transmitters cover your 
full range of critical parameters 
such as relative humidity, light, 
UV, dust, insect pest control and 
air flow. Hanwell solutions can 
also be integrated into existing 
BMS systems for comprehensive 
environmental control.

System Store 
Solutions Ltd

Stand 1 
Ham Lane, Lenham, 

Maidstone, ME17 2LH
David Price 
Director 
T: 01622 859522 
sales@systemstoresolutions.com 
www.system-store.com 

@bestinstorage
We provide a high quality  
range of flexible storage systems 
providing optimum protection  
of priceless artefacts and objects. 
Our portfolio includes open 
storage and front of house display 
cabinets and shelving mobile 
storage, pull-out picture racking, 
display cabinets and cupboards, 
gun and rifle storage, glass plate 
negative storage, textile, plan 
filing and CD/DVD cabinets. 
Surveys and visits to recent 
installations are provided  
without obligation.

Syx Automations
Stand 73
8 Northumberland 

Avenue, London, WC2N 5BY
Robbert Vermazen  
Sales Manager 
T: 01782 499195 
info@syxautomations.co.uk 
www.syxautomations.co.uk 

@SyxAutomations
For the past 25 years Syx 
Automations have worked  
with some of the world’s leading 
museums, galleries attractions 
and heritage sites. The integrated 
software platform ReCreateX 
allows the efficient management 
of the entire operation from the 
processing of ticketing sales, 
memberships, exhibition 
bookings, group bookings and 
guided tours to the provision  
of access control barriers, 
turnstiles and more. In addition 
the ReCreateX software allows 
customers to buy exhibition 
tickets or manage their 
membership online.

Talented
Stand 61a
Saxon Works,  
167 Rutland Road,  
Sheffield, S3 9PT
Tom Kilpatrick 
Marketing Executive 
T: 0114 272 1201 
tom@madebytalented.com 
www.madebytalented.com 

@MadeByTalented
Talented is a British based, 
sustainable accessories brand, 
which celebrates the bag as an art 
form. The label offers a diverse 
range of collaborations with a 
creative group of pioneering 
illustrators and printmakers from 
around the World. Talented is 
ethically focussed and works 
exclusively with Fairtrade 
certified partners in India  
as well producing bags locally. 
Talented strives to ensure a  
strong relationship between 
brand and supplier.

Tessitura Network
SPONSOR

Stand 74
11700 Preston Road, 

Suite 660 PMB 214, Dallas 
TX 75230, USA
Tony Barnes 
Director of European Operations 
T: 0845 834 0212 
tbarnes@tessituranetwork.com 
www.tessituranetwork.com
Since 2001 the Tessitura Network 
has been bridging technology 
with the needs of the cultural,  
arts and attractions sectors. From 
science centers to museums, 
festivals to performing arts 
centers, we provide a centralized 
system to manage each touch 
point with your patrons whether 
they visit you online or on premise.

The Real Pearl Co. 
Stand 51 
PO Box 4819, 
Henley-on-Thames, RG9 9GY
Caroline Haelterman 
Proprietor 
T: 07973 718945 
info@therealpearlco.com 
www.therealpearlco.com
The Real Pearl Co. design and 
manufacture real pearl and 
semi-precious stone jewellery in 
exclusive, historically accurate 
designs which are relevant to 
specific exhibitions, collections  
or Houses. Furthermore, because 
The Real Pearl Co. control the 
entire line of production (they 
co-own the pearl farm and design 
every piece themselves), they are 
able to work towards specific cost 
prices. Clients include: The Royal 
Collection; The British Museum; 
The National Portrait Gallery;  
The Museum of London, Blenheim 
Palace; Chatsworth; Chenonceau; 
Chambord; Amboise; Vaux-le-
Vicomte and others.

theWholeStory
Stand 50 
43 Grace’s Road, 

London, SE5 8PF
Lily Pender 
Partner 
T: 020 7701 1063 
info@thewholestory.org.uk 
www.thewholestory.org.uk  

@_thewholestory 
We have used storytelling as a 
communication and training tool 
within national and regional 
museums, the National Trust, 
English Heritage and HRP since 
2005. We have created training to 
help volunteers and staff offer 
visitors a fulfilling, engaging and 
memorable visit, from “Hello” to 
“See you again soon”. Workshops 
include: tours/talks/interaction, 
storytelling, object handling, 
visitor care and engagement, 
donations and cross-selling. 
Winners of the Museums 
Association exhibition and 
conference 2013 Best Product,  
as voted for by delegates

TopTix (UK) Ltd
Stand 37 
1 Landor Road,  

London, SW9 9RX
Karl Vosper 
Managing Director 
T: 033 0223 0940 
infouk@toptix.com 
www.toptix.com
Offering you the ability to manage 
and create a seamless customer 
experience, including tickets, 
merchandise, memberships, 
donations, loyalty programs, and 
marketing communications. All 
customer interactions are unified 
under a single record to provide  
a detailed history of your 
relationship with every  
customer or group.
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Towergate Insurance 
– Archaeology & 
Heritage Insurance 
Division

Stand 71
Jellicoe House,  

Grange Road, Hedge End, 
Hampshire, SO30 2AF
Tariq Mian 
Senior Account Executive 
T: 0344 892 1656 
museums@towergate.co.uk 
www.towergaterisksolutions.
co.uk/museums
Specialists in providing bespoke 
insurance solutions to the 
heritage sector. Whether you 
operate a museum, heritage site  
or visitor attraction we can 
provide you with a tailored 
insurance solution. Every risk is 
unique and therefore we believe 
in providing a dedicated personal 
service which has made us  
the recommended insurance  
broker to heritage professionals, 
organisations and societies  
since 1998.

Trinity College London 
(Arts Award)
Stand 70 
AMP House, Dingwall Road, 
Croydon, CR0 2LX
Caroline Bray 
Arts Award Associate, Museums, 
Heritage and Libraries 
www.artsaward.org.uk 

@ArtsAward
Arts Award is encompassed 
within Trinity College London’s  
UK cultural learning offer. The 
award is open to anyone aged  
up to 25 and builds confidence, 
helps young people to enjoy 
cultural activities, and gives  
them a nationally recognised 
qualification enabling them to 
progress into further education 
and employment. Arts Award is 
portfolio based and offers a 
flexible framework that can work 
with any arts, cultural or media 
activity. It is managed by Trinity 
College London on behalf of Arts 
Council England.

University of Leicester
Stand 66 
School of Museum Studies, 
Museum Studies Building, 
19 University Road, 
Leicester, LE1 7RF
Robin Clarke 
Distance Learning Academic 
Manager 
T: 0116 252 3963 
museum.studies@le.ac.uk 
www.le.ac.uk/museumstudies
The School of Museum Studies  
at the University of Leicester  
is a leading, internationally 
renowned centre for museum 
studies research and teaching 
since 1966.The School of Museum 
Studies works with museums, 
galleries and related cultural 
organisations internationally  
to develop creative practice 
through leading edge teaching 
and research.

University of Surrey
Stand 59
Department of Computing 
Faculty of Engineering and 
Physical Sciences, 
University of Surrey, 
Guildford, GU2 7XH
Helen Treharne 
Senior Lecturer 
T: 01483 686058 
info@lets-explore.com 
www.lets-explore.com
Surrey has been dedicated to 
solving global challenges, leading 
research and innovation for  
over 100 years. Together with 
Pervasive Intelligence Ltd, the 
Department of Computing at 
Surrey have developed an 
innovative platform which can 
bring digital content to any 
museum, art gallery or exhibition 
using augmented reality and 
image recognition. “Let’s Explore” 
launched in 2015.

Usborne Publishing 
Stand 41 
83-85 Saffron Hill, 

London, EC1N 8RT
Anna Howorth 
Marketing & Publicity 
Manager 
T: 020 7430 2800 
uksales@usborne.co.uk 
www.usborne.com 

@Usborne
Usborne is the largest and most 
successful independent children’s 
book publisher in the UK. We 
create brilliant books for children 
of all ages, from babies to young 
adults. Usborne books are already 
stocked in a wide range of 
museums, galleries, tourist 
attractions and heritage sites, and 
we actively publish books which 
are aimed at this market. If you 
haven’t stocked Usborne books 
before, our experienced sales 
team can work with you to come 
up with a selection that will suit 
you and your business.

Vernon Systems Ltd
Stand 19
BM Box 3435, 
London, WC1N 3XX
Alex von der Becke 
UK Systems Consultant 
T: 07949 979976 
alex@vernonsystems.com 
www.vernonsystems.com
Vernon Systems are the 
developers of collection 
management systems Vernon 
CMS (SPECTRUM compliant) and 
eHive. Vernon CMS offers flexible 
solutions for cataloguing objects 
and managing related activities 
such as conservation, loans, 
exhibitions and web access. eHive 
is a low-cost web-based system 
with Wordpress plugins and 
programming interfaces to allow 
you to catalogue, showcase and 
share your collections online.

Vitrinen – und Glasbau 
REIER GmbH

Stand 30 
Joh.-Sebastian-Bach- 

Str. 10b, 02991 Lauta, 
Germany
Lutz Hartmann 
UK Representative 
T: 07809 760546 
lh@reiershowcases.com 
www.reier.com
REIER develops and produces high 
quality display cases, exhibition 
walls and lighting for museums – 
made to measure or standardised 
items. Displaying and protecting 
cultural collections and artefacts 
makes security a primary concern. 
Knowledge and craftsmanship 
guarantee a sophisticated design 
and functionality. Efficient and 
cost-effective production ensures 
excellent value for money.

WiFi SPARK Ltd
Stand 89 
5 Cranmere Court, 
Lustleigh Court, 
Matford Business Park, 
Exeter, EX2 8PW
Dean Moody 
Chief Commercial Officer 
T: 0344 848 9555 
info@wifispark.com 
www.wifispark.com 

@wifispark
The SPARK® Platform is deployed 
in prestigious museums such as 
National Portrait Gallery, Oxford 
Museums and Royal Museums 
Greenwich. Providing guest access 
creates a unique marketing 
opportunity for museums to 
engage with visitors and gain 
valuable insight through data and 
analytics. WiFi SPARK’s Managed 
Service is a feature rich, end-to-
end solution offering fantastic 
return on investment and brand 
reinforcement.

Williams Design 
Associates Ltd

Stand 35
Tinklers Yard, 

Corbridge,Northumberland,
NE45 5SB
Colin Williams 
Director 
T: 01434 636098 
colin@williamsdesign 
associates.co.uk 
www.williamsdesign 
associates.co.uk
We are specialists in the design  
of interiors for the museum  
and heritage, culture, retail  
and commercial sectors, 
consistently demonstrating  
our ability to blend strategic 
thinking and imaginative 
solutions responding to cultural 
and business objectives. This 
includes permanent and 
temporary exhibition design, 
interpretation planning, meeting 
conservation requirements, object 
presentation, graphic design, 
design of bespoke furniture and 
fittings, and project management.

Zeutschel UK Ltd 
Stand 21
Park Leys, 

Botyl Road, Botolph Claydon 
Buckinghamshire, MK18 2LR
Trevor King 
T: 0330 223 0170 
tking@zeutscheluk.co.uk 
www.zeutscheluk.co.uk
Zeutschel UK are sole UK 
distributor for Zeutschel, a leading 
specialist provider of digital and 
analogue storage systems for 
documentation and archive 
management. We have installed 
Zeutschel systems most of the 
national libraries and archives in 
the UK and Ireland. Zeutschel 
manufacture a range of book 
scanning systems which are able 
to digitise material up to A0.
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To find out more  

please see the website  

or contact the professional 

development department 

on 020 7566 7860.

MUSEUMS 
ASSOCIATION

Undertaking the AMA opens up your career 
prospects and gives you the opportunity to 
gain recognition for your work, skills and 
development. Defined and driven by you,  
the AMA is professional development  
to shape your career.

www.museumsassociation.org/ama

15 minute appointments can be booked  
at the MA stand for one-to-one careers advice
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