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10.00 – 10.30

REtaIL EssEntIaLs 
The essential principles  
for running a successful 
retail outlet.

I twEEt DEaD PEOPLE 
Using pervasive media and 
mobile technology to widen 
access to human remains.

11.00 – 11.30

LIghtIng – LEDs anD 
LEgIsLatIOn 
Lighting legislation and 
advice on how to achieve  
the best lighting.

DEVELOPIng 3D 
ImagIng PROgRammEs
An honest appraisal of the 
challenges of 3D imaging 
programmes. 

12.00 – 12.30

hERItagE-LED 
REgEnERatIOn In 
PRactIcE
A practical case study 
demonstrating how a disused 
building in Liverpool was 
transformed. 

BREakIng thE QR cODE
The benefits and uses  
of QR codes.

14.00 – 14.30

stORytELLIng-LED 
IntERPREtatIOn
A practical guide to using 
storytelling at your venue. 

thE PROs anD cOns Of 
muLtI-usER tEchnOLOgy
This workshop presents 
the findings from the Digital 
Heritage Demonstrator project. 

15.00 – 15.30

DEsIgnIng atmOsPhERIc 
VIsItOR ExPERIEncEs
Featuring the National 
Aquarium Denmark as a 
practical case study.

cREatIng aPPs  
– thE OPPORtunItIEs  
anD PItfaLLs 
Exploring the process of creating 
a smartphone or tablet app. 

16.00 – 16.30

DEsIgn thInkIng  
– fROm hOmELEssnEss  
tO hOmEs
A case study-led workshop 
examining the V&A’s work with  
St Mungos, a homeless charity.

BRIEf wRItIng fOR 
DIgItaL PROjEcts 
Based on the Treasures of 
Cumbria digital engagement 
project.

 – 
gEttIng mORE fROm 
IntERnshIPs
Find out the benefits of student 
placements.

caPtuRIng thE musEum 
usIng mOBILE gamEs
Learn how mobile games can 
attract younger audiences, 
deepen engagement and add 
value to physical visits. 

MON
11

mP wORkshOPs ProGrAmmE

11-12 
novEmbER 
bt ConvEntion 
CEntRE 
LivERpooL
Come to the biggest 
museum and heritage 
event in europe and 
meet all the leading 
suppliers, attend 
free workshops, 
network, and piCk up 
great ideas for your 
workplaCe.

FREE  
Exhibition

20
13

moRE inFo AnD FREE REGiStRAtion  
at www.museumsassociation.org/conference/visit-exhibition



10.00 – 10.30

nEw aPPROachEs tO 
DEVELOPIng cOmmERcIaL 
OPPORtunItIEs
Some unusual but profitable 
ways organisations can  
generate income.

gEttIng cREatIVE wIth 
aRts awaRD DIscOVER
A step-by-step guide to 
successfully delivering this 
scheme in a museum setting.

11.00 – 11.30

hOw tO DEaL wIth thEft 
anD sEcuRIty attacks 
Straightforward advice on 
creating a business continuity 
plan for unexpected security 
breaches.

hOw tO cOLLaBORatE 
wIth wIkIPEDIa
Case studies demonstrating  
how to work with Wikipedia.

12.00 – 12.30

tIPs On hOw tO 
PROfEssIOnaLLy managE 
VOLuntEERs
Including the standards 
organisations should look to 
implement and how to create 
flexible roles.

LIstEnIng anD LEaRnIng 
fROm chILDREn
Based on two case studies of 
health science exhibitions.

13.00 – 13.30

cOmmunIty 
PaRtIcIPatIOn In 
aRchaEOLOgy anD 
musEums
A case study-led workshop on 
the Rainford’s Roots community 
archaeology project.

stORyscOPE PROtOtyPE 
sOftwaRE
This session will demonstrate 
how the software supports 
storytelling using digital  
heritage objects.

14.00 – 14.30

nEw aPPROachEs  
tO EngagIng auDIEncEs 
Based on the York Minster 
Revealed project. 

cO-cREatIng LEaRnIng 
PROgRammEs wIth 
VIsItORs
Come and discuss how 
museums can co-create learning 
programmes with visitors.

15.00 – 15.30

wORkIng wIth mEntaL 
hEaLth hOsPItaLs
Practical advice on how to 
develop projects with mental 
health hospitals.

BRIngIng tRaDItIOnaL 
DIsPLays tO LIfE wIth 
muLtI-mEDIa 
InstaLLatIOns 
Based on a new multi-media 
installation in a Regency-era 
dining room at Torre Abbey.

16.00 – 16.30

cREatIng  
succEssfuL guIDEBOOks
Tips and examples of how 
museums can create and publish 
great guidebooks.

DEVELOPIng 
cOmPREhEnsIVE 
cOLLEctIOn managEmEnt 
sOLutIOns
How  to create an efficient 
and comprehensive collection 
information solution. 

TUES
12 On-stanD 

DEmOnstRatIOns 
Find out more about  
exhibitors’ products and 
services in short demos.

maRkEtPLacE 
Come and meet sector 
organisations from around  
the country.

sPEcIaL OffERs 
Discounts from exhibitors  
will be available on the day. 

acE aDVIcE 
On-stand surgeries from 
the Association for Cultural 
Enterprises with tips and 
advice to help you improve 
your commercial activities.

caREERs cafÉ 
Drop-in careers advice 

uktI LatIn  
amERIcan hOuR 
Come and explore exciting 
opportunities from the 
museum scene in Argentina 
and Chile

wIn!
Vote for your favourite 
stand and be entered into 
a draw to win one of four 
prizes including a delegate 
place at Conference 2014.

moRE inFo AnD FREE REGiStRAtion  
at www.museumsassociation.org/conference/visit-exhibition



SomEthinG  
FoR EvERYonE
The exhibition attracts the best companies from all  
areas of museum work, so whatever your role there will be 
suppliers of interest to your work, including AV companies, 
exhibition and graphic designers, modelmakers, interactive 
creative, apps producers, showcase suppliers, interpreters, 
collections management systems, digital imaging 
companies, retailing solutions, shop merchandise, insurance, 
consultancy, conservation solutions, and lots more.

For the full list of exhibitors and their company details go to 
www.museumsassociation.org/conference/exhibitor-list

To attend the exhibition and workshop programme free of 
charge, please register at www.museumsassociation.org/
conference/visit-exhibition

SURFACE IMPRESSION
mobile apps and web sites for museums
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